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AND THE FIRST CHRISTMAS

New! From the producers of the acclaimed 5-hour mini-series " Yeshua"

“Yeshua and the First : Filmed on location in the
Christmas” offers every ~ Holy Land and Rome.
audience a fascinating Brilliant photography,
new view of the circum- - iy #- masterful narration, a
stances surrounding the o — distinguished musical
birth of Christ. It reveals L'i = score. Appealing, infor-
ancient customs and et mative—something new
beliefs with a clarity ' in Christmas specials!
and detail not afforded “ Audition tapes available.
by ordinary holiday = ' Call Gerri Meuser, or
dramas. . d ! . Jan (Naji) Meyer at
314-647-4900.
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ou've always known

Betacam™ is a great format

with its tremendous cost
savings, excellent reliability, and
high picture quality. But as a
decision-maker, you don't sole-
source unless it's necessary. Well,
your dilemma is solved!

Now you have an alternative
source for Betacam CCD and tube-
type camcorders, portable recorders/
players, and studio VTRs. What's

even better, this source 1s Ampex,
with full product support and serv-
ice capabilities around the world.

And one more thing; when you're
ready to talk business, you'll find
that this new alternative choice for
Betacam products wants to be your
first choice.

Call your nearest Ampex repre-
sentative or authorized dealer for
more information about Betacam
and our “C" format VTRs, plus a

complete line of special effects,
editing and graphics systems.

Atlanta (404) 491.7112 Chicago (312) 5393-6000
Dallas [214) 960-1162 Los Angeles (818] 365-8627
New lersey {201) 825-9600
{In New York [212] 947-8633
San Francisco (413} 367-2296
Washington, DC. {301) 530-8800
Canada (416) 821-8840

AMPEX

ook fora new name
on your Betacam.

©®Ampex Corporation 1986

Betacam is a registered trademark of Sony Corporation
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Top management changes at CBS
At Large with Michael Fuchs
Radio ‘86 in New Orleans

CBS SAGA O Shake-up expected at beleaguered
network comes to pass, with Wyman out after CBS
board meeting. Stockholder Laurence Tisch of
Loews Corp. named acting CEO; CBS founder
William Paley returns as acting chairman; Sauter
out as head of news. PAGE 39. A number of names
have surfaced as prospects to head network.
PAGE 40. Intensity of press scrutiny may have
helped precipitate move. PAGE 41.

LIGHT IN FOREST 0O FCC gives RKO way out of 20-
year license challenge litigation, asking group
owner to work out settlement with competitors for
station ticenses. PAGE 42.

SOUNDS OF NEW ORLEANS U Record crowds
converged on the Crescent City for the National
Association of Broadcaster's Radio '86 convention.
Talk centered on the major issues confronting

that medium, including emphasis on AM
improvement, technological innovation, station
trading and competition for ad dollars. PAGES 44-46

TV VIOLENCE O Annenberg School of
Communications study finds 8-3 p.m. most violent
hour in prime time television. PAGE 46.

TAKING STOCK O These are turbulent times for the
Fifth Estate and one at the top—Michael Fuchs of
HBO—reflects in this “At Large" interview on
where his company in particular, and the cable
business in general, is heading. PAGE 50.

GROWING TREND? U As public broadcasters look

for ways to aleviate their fiscal ills, enhanced
underwriting looks more and more attractive.
PAGE 70.

PRIMED FOR PRIME TIME O The networks fall
schedules are unfolding, with more comedies,
fewer action dramas and the return of some
familiar faces. PAGE 84. A day-by-day chart of the
programs, times, networks and producers is
found on PAGES 86-87, as is a story on a Hollywood
Radio and Television Society meeting at which

the programing heads of the three networks talked
about their respective lineups.

BRIGHTON BOUND O The biennial International
Broadcasting Convention is preparing to
welcome more than 10,000 participants to
Brighton, England, to hear technical papers on a
number of topics including HDTV and digital video
tape recording and view the latest in
communications equipment. PAGE 92.

CABLE VICTORY O Appeals court upholds lower
court ruling that Utah law prohibiting “indecent
material” transmitted via cable violates first
amendment. PAGE 100.

CROSSOWNERSHIP CASE OO Marsh Media loses
court challenge to FCC's broadcast TV-cable TV
crossownerhip rules. PAGE 100.

BATTLE LINES O Research Group founder and
chairman Bili Moyes leads his company in the
fight for higher ratings. PAGE 119.
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| WPIX, New York
KCOP, Los Angeles
WPWR-TV, Chicago
WGBS-TV, Philadelphia
KBHK-TV, San Francisco-Oakland
- WLVI-TV, Boston
- KTVT, Dallas-Ft. Worth

KHTV, Houston

WUAB-TV, Cleveland

WTAE-TV, Pittsburgh
- KSTW-TV, Seattie-Tacoma
WATL, Atlanta
KMSP-TV, Minneapolis-St. Paul
WTOG-TV, Tampa-St. Petersburg
KPLR-TV St Louis
KRBK-TV, Sacramento
KUTP, Phoenix
WXIN, Indianapolis
WHCT-TV, Hartford-New Haven
KPTV, Portland, Or.
WOFL, Orlando
WVTV, Milwaukee
KOCO-TV, Oklahoma City
KTVX, Salt Lake City
WCHS-TV, Charleston-Huntington
WHTM-TV, Harrisburg-Lancaster
KMOL-TV, San Antonio

WHIO-TV, Dayton

WJRT-TV, Flint-Saginaw-Bay City
WFLX-TV, West Palm Beach
WEAR-TV, Mobile-Pensacola
WAWS-TV, Jacksonville
KGSW-TV, Albuquergue
WOI-TV, Des Moines
WUHF-TV, Rochester, N.Y.
KVUE-TV, Austin

KGUN-TV, Tucson

KDEB, Springfield, Mo.
WAPT-TV, Jackson, Ms.
WLTX-TV, Columbia, S.C.
WTVW, Evansville

KLAS-TV, Las Vegas

KTHI-TV, Fargo

WJCL, Savannah

KNTV, Salinas-Monterey
KARD, Monroe

WLTZ, Columbus, Ga.
WCOV-TV, Montgomery
KJAC-TV, Beaumont-Port Arthur
KTVN, Reno

WAOW-TV, Wausau

KLBK-TV, Lubbock

WWAY, Wilmington, N.C.

WARNER BROS. TELEVISION DISTRIBUTION
A WARNER COMMUNICATIONS COMPANY
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The works

Central question raised by FCC's
precedent-shattering proposal that RKO
general settle with 69 challengers to 13 of
its licensees (see page 42) is: How many
settlements would it take to free transfer
of KHI-TV Los Angeles to Westinghouse,
now on FCC hold? Answer seems to be:
all or most. FCC source who is favorably
disposed to grant RKO as much relief as
possible told BROADCASTING that prospect
of commission granting any settlements if
only one or two markets are settled is
“doubtful .”

Revival

Revelation last week that Thomas
Wyman. former CBS chairman, had been
discussing possibility of merger with
Coca-Cola was not first heard on subject.
Discussions with Coke were reported last
year (“Closed Circuit,” Sept. 23, 1985).
Story was vociferously denied by CBS
officials at that time.

Spot boosters

Task force to improve selling of national
spot radio is being organized by rep
executives and broadcasters. Unit will be
under guidance of Station Representatives
Association and will get help of Radio
Advertising Bureau.

Bind

Shades of Ted Turner. Could Lorimar-
Telepictures be having trouble financing its
$1.85-billion purchase of seven television
stations from Kohlberg, Kravis Roberts &
Co.? It has been two-and-a-half months
since definitive agreement between buyer
and seller was signed, but some financial
observers are betting Lorimar-Telepictures
may not be able to meet all-cash-no-
condition terms first agreed to. Revised
plan (initial plan in May was abandoned)
was for L-T to set up holding company
and split its operations into two
subsidiaries—one broadcasting and other
programing, advertising and rest of
company. Station purchase was to have
been partly financed by selling 15%-to-
20% of stock in each subsidiary to the
public, which would continue to own
holding company. But in recent weeks L-T
stock has drifted down and at Thursday
close of 18% was worth 40% less than
when station purchase was first
announced. To compound problems, bond

market has been less than vibrant
recently.

Asked to explain stock decline. Mara
Balsbaugh, securities analyst with Smith
Barney, cited several reasons, including
concern over earnings and worry about
how soft advertising market would affect
ability to repay debt. Balsbaugh said: “The
likelihood of this [station] deal being
canceled is higher than a month ago...If
the stock doesn’t go up they might have
to persuade KKR to accept some paper
(debt securities in lieu of cash).” L-T’s
answer to problem is expected soon,
perhaps by end of this week.

Music goes ‘round and 'round

Chances that House Copyright
Subcommittee will act on music licensing
legislation before Congress adjourns in
October appears doubtful. Bill would
eliminate current blanket licensing
scheme affecting local television stations
and would require syndicators to include
music license rights as part of overall
programing package. Subcommittee is at
impasse on bill, and its chairman, Robert
Kastenmeier (D-Wis.), is reportedly
reluctant to move measure without
consensus. That view has led to some
rethinking by All-Industry Television
Station Music License Committee, which
is leading drive for bill. Committee wiil
make major push at start of new
Congress.

Dishing it out

Three Senate sponsors of scrambling bill
they say is designed to assure distribution
of programing to home earth station
owners at fair price are expected to
introduce measure on Tuesday, despite
what their aides said was effort of National
Cable Television Association’s Jim
Mooney to sidetrack bill. Senators Wendell
Ford (D-Ky.), Dale Bumpers {D-Ark.)

and Albert Gore (D-Tenn.) plan to attach
bill—which is compendium of separate
measures introduced earlier and is similar
to one (H.R. 5476) introduced in House
by Rep. Billy Tauzin (D-La.)—as rider to
legislation moving through Senate (see
page 92). Their bill would, among other
things, require programers to make
scrambled services available through third
parties on nondiscriminatory basis.
Programers would not, however, be barred
from retailing material themselves.
Mooney’s role in matter is in dispute.
Senate aides say he met separately last
week with Ford and Bumpers (and is to
meet with Gore early this week) to offer
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compromise on matters that have
concerned members of Congress.
According to Hill version, Mooney would
seck to persuade HBO to abandon
practice of referring part of fee received
from dish owner to cable company
involved (so-called BUD, or Brand
Utilization Discount). And HBO and
Showtime would be asked to organize
package of programing services for
distribution to home dish owners. In
return, senators would abandon their bill.
NCTA spokesman acknowledged Mooney’s
visits to Hill but denied substance of
conversation as reported.

Senators, in any case, are said to be
determined to open door to competition
among those who would serve dish
owners, and not, as one aide put it, permit
“those who are dominant to control.” But
in House, Representative Tim Wirth (D-
Colo.) is opening new front. He plans to
write to all cable programers to ask
whether they would be willing to
participate in program packages for
distribution to backyard dish owners.
Letter would be in response to pressure
from dish owners concerned about
programing prices they are paying.

Lucky 13th

Paramount is developing first-run
syndicated version of “Friday the 13th”
movie series as Friday the 13th, the

Series for fall 1987. Frank Mancuso Jr.,
producer of “Friday the 13th” movies,
will be part of production team for weekly
one-hour series.

Diversified production

High production costs and dwindling
demand for one-hour programs in
syndication are forcing companies that
have specialized in action and drama
shows to branch out in other directions.
Aaron Spelling recently made decision to
move into comedy in big way. His first
effort is this season’s Life with Lucy. Last
week source at Stephen J. Cannell
Productions told BROADCASTING that
company was developing number of
comedy and animation programs for both
network and first-run syndication. To
date, company has specialized in action
shows, such as Rockford Files, The A-
Team and Hunter. Source stressed,
however, that Cannell had no plans to
abandon one-hour form, as networks and
other program buyers are likely always to
have some demand for them. And demand
for form may increase once syndication
market for hours picks up again.
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SHOPPING
NETWORK

INNOVATIONS IN LIVING L=

L

25 LAl B, SR T e

STRIP
BLOCK
OVERNIGHT
WEEKENDS
FULL TIME

HSN Is Now In Its 5th Year
18 Million Packages Delivered
500,000 Satisfied Buyers
Best Bargains - Best Format
Best Customer Service

SHARE THE $UCCES$S$

The Home Shopping Network brings “Millions in
Bargains™” and “Thousands in Prizes™ to viewers
across the nation, live, 24 hours a day. Home Shop-
ping Network 2, “Innovations in Living™” is broadcast
via SatCom IV Transponder 1. Programming origi-
nates from our 40,000 sq. ft. studio complex and
uplink in the greater Tampa Bay area.

Cn a typical shopping day club members buy
fashions, jewelry, tools, collectibles, housewares and
electronics - all at discount prices and without
leaving their homes.

In addition to the bargains and fun, HSN viewers
compete for thousands of chances to win valuable
prizes.

Our show hosts display each bargain one at a time
and give detailed descriptions. Club members then

“HSN 1986 An American Stock Exchange Company Trading Symbol HSN

INNOVATIVE

ary
-

—

call in on one of 600 tollfree lines. Callers can chat
with the show’s host and offer festimonials, ask
questions about an item or place an order by issuing
a personal check or using any major credit card.

Every purchase is entered into our computer which
transmits the information to our distribution centers.
Shipment of orders occurs within 48 hours via UPS®
and delivery is completed within 4 to 7 working days.

AFFILIATE COMPENSATION

The Home Shopping Network provides an ongoing
compensdation plan, paying you, THE BROADCASTER.
Full time Affiliates will find the compensation plan very
viable.

Every item of merchandise is computer tracked and a
percentage of all sales ottributed to your station is
paid directly to you, monthly.

MARKETING SUPPORT

The Home Shopping Network’s co-ordinated market-
ing programs generate maximum viewer paricipa-
tion and purchases, thus insuring greater revenues for
your station.

Our campaigns include direct mailings personalized
with your own logo and channel number. Home
Shopping Network also provides a series of 30 & 60
second promo commercials, and a co-op News-
paper Advertising Program.

Affiliation agreements with compensation are avaliable
in areas where HSN has no cable affiliate.
Contact: Chuck Bohart, v.P. Com. Development

Executive Offices: The Home Shopping Network, Inc.
1529 US. 19 South, Clearwater, Flordo 335462792
CALL TOLL-FREE 1-800-472-5646, IN FLORIDA (813) 530-9455




“Source Nichen Syndicated Service.
G1 joe and Forsformers: Sept 8. B85.Aug 3, FB&
e May 25 Aug 3 HBS

All properties herem ore the trodemarks of Hasbre. Int. € 1986 Hasbro, Inc €2 1964 Surbow Productions, Inc. Ali nights reserved




THE BEST IN THE BUSINESS
GETS BETTER!

ANALLNEWSEASON OF MYSTERY, FANTASY,
COMEDY AND ADVENTURE!

From Gaster and Sunbow...
Creators of the #l, #2 and #3 rated
syndicated children’s programs.’

=i xR /asier

TELEVISION PRODUCTIONS

1§86, A subsidary of Tubune Broodcasting Co
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200 JAHK AVENUE NEW YORK. NEW YORK 10166
A SCAIPPS HOWARD COMPANY

Broadcasting Sep 15 1986
14

formed a 10-member HTVRO Industry Advi-
sory board, including HTVRO distributors
and dealers, to consult on the development
of sales and marketing strategies and to ad-
vise Satellite Direct Inc. on consumer
awareness of programing availability,
HTVRO programing preferences and the
"health” of the HTVRO industry, Show-
time/TMQC said.

Revival

Hardcastle and McCormick, which was can-
celed by ABC during its third season earlier
this year, is reappearing this fall in syndica-
tion—not on television stations but on CBN
Cable each weekday at 7 p.m. NYT. The

one-hour drama, which is produced by Ste-
phen J. Cannell Productions and distributed
by Columbia Pictures, stars Brian Keith and
Daniel Hugh-Kelly as private detectives. Ac-
cording to CBN, the show averaged a 15.7
rating and a 23 share during its three-year
run on ABC.

Going it alone

Hit Video USA, the latest challenger to Via-
com's MTV and VH-1 in the music video
world, has set up its cwn affiliate relations
department, having dissclved an agreement
that tumed over affiliate relations to Group
W Satellite Communications.

Dean Thomas has been tapped tc head
the department as senior vice president, af-
filiate relations, and James Humphreys has
been named to handle sales in the West as
director, affiliate relations. Hit Video
spokesman Scott Assyia said someone has
heen hired for the Southern region, but that
the company was not yet ready to release
the name.

Hit Video USA is preduced by XOs5HU a
low-power VHF (channel 5) television sta-
tion serving Houston. The station has been
broadcasting the service since July 1985
and has been distributing it nationally since
last December via RCA Americom's Satcom
IV (transponder 18). Hit Video and KO5HU are
owned by Wodlinger Brocadcasting, of which
Mark and Connie Wodlinger (husband and
wife) are the principals

Hit Video makes its money both from af-
filiation fees and advertising. Cable systems
may pick up the service for nothing for the
remainder of 1986, but must start paying
after next January—two cents per subscrib-
er per month. The fee goes up one cent a
year starting in 1988, topping out at five
cents in 1990. Affiliate-fee schedules for oth-
ers vary.

Hit Video has filed a $200-million antitrust
suit against Viacom and Warner Amex, the
former co-owner of MTV and VH-1. The suit
alleges that MTV had locked up exclusive
network rights to popular videos and in
duced MTV affiliates to sign contracts that
stipulated that they could carry no music
video service but VH-1
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The Entertainment Report
takes you there. ..

from blockbuster events to
daily in-depth reporting

on who'’s doing what

and why!
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® Hard-breaking news from the
entertainment capitals of the world.

¢ Delivered each day via satellite in time for
your early newscasts.

¢ Research-proven audience builder.

Contact your
‘ All American Television
i sales representative at:
ALLAMERICAN (212) 818-1200 or
R (213) 937-1250

¢ Flexibly packaged to
meet your local needs.

¢ Market exclusivity.
® Available on a barter basis.

ENTEQTAINMENT
REPORT
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© 1986 Group W.Television Inc.
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With over half the titles cleared
for '86-"87 airing, Century 13 is ready
with the kinds of movies and stars
that deliver when the Sweeps stakes
are high.

Century 13 has that special appeal
that carries box office momentum
right into the home. (“Mr. Mom” already
scored as the highest rated network
theatrical film of last season—beating
“Tootsie,” “Rocky III" “Flashdance”
and “48 Hours)

Put Stallone and Schwarzenegger
to work for you. Give your audience
the appeal of Parton and the charisma
of Cruise. Watch the Nerds get revenge,
take a sexy jaunt to Rio, join a Bach-
elor’s last fling, see a man who's a
Mom, Romance a deadly Stone—and
look out for a Commando gone wild.

But above all, don't wait.

LENTURY 13

THE HITS YOU CAN RUN
WHILE THEY'RE HOT.

All major theatrical releases.
ANDO * ROMANCING THE STONE *
3 TY

10 * HEART LIKE A WHEEL * MEL BROOKS'
Ill‘x PORY OF THE WORLD—PART I * RHINESTONE #
’F() Bl OR NOT TO BE * WITHOUT A TRACE *
2 MAN \\ ITI1 ONE RED SHOE * JOHNNY
i UNFAITHFULLY YOURS * TWO OF
'E MY REGARDS TO BROAD STREET *
* MAX I)UGAN RETURNS * TIIE BUDDY SYSTEM *
* THE STAR CHAMBER * BUCKAROOQ BANZAI *
* THIEE AMATEUR * THE OSTERMAN WEEKEND *
* TURK 182! * DREAMSCAPE * BAD MEDICINE *

TELEVISION

THE BIG MOVIE COMPANY

Or theirs
later.
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Larsen Co. O Chicago radio
personalities Steve Dahl and Garry Meier
teamn up in commercials for Freshlike
brand frozen and canned vegetables in
campaign of two four-week flights, first
beginning in early September and
second in mid-October. Commercials

will be carried in daytime in 24 markets.
Target: women, 25-54. Agency:
Campbeil-Mithun, Chicago.

Child World. © In pre-Chrisimas
advertising push, toy retailer is launching
campaign for one month in mid-
November in eight markets, prinCipaily in
East. Commercials will air in fringe
periods. ‘Target: children, 6 to 12.

Denny’s Restaurants. 0 Campaign
spotlighting dinner will begin in early
October for eight to 11 weeks in 13
markets in Southeast. Commercials will
be scheduled in daytime, fringe, prime
and sports segments. Target: adults, 25-
49. Agency: Western International
Media, Atlanta.

Duke Power Co. O Utility company will
inaugurate six-week flight in mid—
October in four markets in North and
South Carolina. Commercials will be
positioned in day, fringe, sports and
prime times. Target: adults, 25-49.
Agency: Wray/Ward, Charlotte, N.C.

———  JRADIOONLY [ —  —

Sundor Foods. O Four-week flight for
fruit drinks is set to be launched in late
October in about 40 markets.
Commercials will run in morning drive
pericds. Target: women, 18-49. Agency:
Gumpertz/Bentley/Fried, |.os Angeles.

Casa Lupita. O Mexican restaurant
chain will initiate four-week flight in early
October in five markets. Commercials
will be carried in all dayparts. Target:
adults, 25-54. Agency: Geer, DuBois,
New York.

 _JRADIOANDTY ]

Anderson’s. 0 Campaign for
Greensweep lawn care product will

“Arnold, 1 know it means a lot to you,
but a coffee table book it’s not”
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start in early January in 110 markets, with
1987 budget set at $5 million. TV flights
begin in South in January and February,
with later starts in East and Midwest.
Commercials will run in all dayparts, with
accent on daytime. Target: men and
women, 25-64. Agency: Rice & Rice,
Minneapolis.

Southern Bell. O Firm has signed author
and trends forecaster, John Naisbitt, to
appear in advertising campaign on radio
and television directed to company’s
business customers. Year-round
campaign will begin this week in 24
markets in South. Commercials on radio
will be in morning and evening drive
times and on TV in prime, news and
sports segments. Target: adults,
business executives. Agency: Tucker,
Wayne, Atlanta.

Shelter Insurance Co. O Flight of about
eight weeks will start in mid-September
in large number of markets throughout
advertiser's 13-state Midwest market
region. Commercials will be placed in all
dayparts. Radio spots will include five-
second tags as part of co-op advertising
program. Target: adults. 25-54.

Barnett Bank. 2 Campaign will be
launched on radio this week and on
television in late September in Florida
markets, with radio running for three
weeks and television for 10. Markets

RepuReport

WHBOAM-WNLT(FM) Tampa Bay, Fla: To
Blair Radio from Major Market Radio.

0

KIJNE-FM Hillsboro, Tex.: To Blair Radio
from Masla Radio.

]

WFLA(AM)-WPDS(FM) Tampa, Fla.: To Select
Radio from Blair Radio.

w]

WGBF-am-FM Evansville, Ind.: To Katz Radio
from McGavren Guild.

[u)
WTHB(AM)-WXFA(FM) Augusla, Ga.; woks
(am-wrxarm) Columbus, Ga.: To Katz Ra-
dio from Hillier, Newmark, Wechsler &
Howard.

0

wwoB(Fm) Philadelphia: To Republic Radio
from Weiss & Powell.







DESPERATELY SEEKING SUSAN

The Madonna movie!

FX

Box office & critically
acclaimed action~
suspense—thriller.

OODE OF SILENCE
Chuck Norris—King of

action adventures’ biggest film.

the spirit, music and violence
of the gangster era.

: \ ) THE COTTON CLUB
| ; = '\ 4 Coppola’s brilliant fllm captures

HANNAH & HER SISTERS

Woody Allen’s box-office winner
and most successful fim!




’F\e award-winning theatrical
package that’s tailor-made for television
viewers. Hollywood's brightest stars come
BACK TO SCHOOL out to shine in 20 spectacular motion pictures.
blockbuste. Thisis the package, and these are the films
' to power your station to that guaranteed
winning performance.
Invest in ORION 111, and possess the
quality and prestige of the finest in exlcusive,
theatrical free-T'V premieres.
ORION III, where the stars come out for

you every night.

ORIV

TELEVISION SYNDICATION
WOMAN INRED

Uproarious comedy

from the genius of
Gene Wilder,

L1986 ORION TELLVISION SYNDICATION. ALL RIGHTS RESERVED.




include Miami, Jacksonville, Orlando and
Tampa. Commercials on radio will be in
all time periods and on TV in daytime,
fringe and prime segments. Target:
adults, 25-54. Agency: Martin Agency,
Richmond, va.

Fina Oil & Chemical Co. Firm has
introduced Fina-| detergent gasoline,
backed by $1-million campaign on radio

and television and in other media.
Television will be used in 23 markets for
three weeks and on radio via state and
regional networks in Fina's 24-state
marketing area. Spanish-language TV
and radio also will be used in major
Hispanic markets. Commercials will run
in all dayparts. Target: adults, 21-54,
Agency: Levenson, Levenson & Hill,
Irving, Tex.

AclVeEmegs

Prescription for boredom. Sherman J. “Jack” McQueen, senior vice president and director
of Foote, Cone & Belding, Los Angeles, singled out “viewer apathy” as "most lethal weapon”
television network advertisers face today. He cited Roper Organization study that said one in
five persons regard TV viewing as "boring as raking a yard.” That observation and others
came last Friday {Sept. 12) in speech before Western Region Conference of American
Association of Advertising Agencies at Lake Tahoe, Nev. He tied viewer "apathy” largely to
what he said was low quality of network TV programing. But McQueen added that other
factors include growth of media choices because of cable and VCR's and misleading
program pilots that turn out to be "quite different” from subseqguent episodes of series. He
urged advertisers and agencies to become more involved with program production and to
intensify their efforts to develop their own television programing. FC&B's Telecom unit, which
McQueen heads, develops and produces programing for advertisers and has been active in
cable production. =

Pyramid power. Transamerica Corp. is running 15- and 30-second spots in prime time
network TV and on CNN, ESPN and Arts & Entertainment Network on cable in suppont of
three-dimensional pop-up print advertisement that appeared in the Sept. 8 issue of Time
magazine. Both print and television ads are product of Della Femina, Travisano & Partners,
Los Angeles. According to DFT&P's John Fuller, spots will not be “here, look for this ad in
Time,” but will stand on their own. Spots open with rumbling sound, followed by appearance
of Transamerica’s pyramid-shaped headqtfarters rising above San Francisco skyline and
reaction of people on street. Also in post-producticn for scheduled network run in late
September and October are new 30-second commercials with reappearance of King Kong.
Commercials, featuring giant ape atep the Transamerica Pyramid, first run during the 1984
Olympics.
O

Spotty spot radio. Analysis prepared by Eastman Radic says spot radio has been in
"doldrums” all of 1986 and envisions little, if any, improvement in remainder of year. Citing
Radio Expenditure Reports figures, Eastman says spot radio billings are virtually “flat”
through July. Eastman cbserves that other media, including network and spot television, also
have performed sluggishly in 1986, while network radic has been "darling of electronic
media.” Eastman estimates that network radio revenues have been running ahead of 1985 by
18.2%, Eastman projects that “times will be tough through first three quarters of 1987" with
national spot radio growing by about 4.3% in 1987. Representative firm estimates that in 1987
spot radio expenditures should be in $1.4-billion range and should climb to about $1.6 billion
in 1988, both election and Olympic year.
a

Fast-food flurry Restaurants and fast-food chains increased their television advertising in
first half of year by 13% to $497.5 million, according to Television Bureau of Advertising. Spot
TV advertising climbed to $348.3 million, up 12% from 1985, while network TV advertising
jumped by 16% to $185.2 millicn. Largest spender in category in first six months of year was
McDonald's with $160 million, followed by Burger King, $73 millicn; Kentucky Fried Chicken,
$38.7 million; Pizza Hut, $37.5 million, and Wendy’s, $36.2 million. TVB's report was based on
data supplied by Broadcast Advertisers Reports.
a

Doggone it. Coleco Industries has tapped impressionist Rich Little to star in series of
commercials featuring “Wrinkles," talking stuffed puppy puppet. Spots will run initially for
several weeks on network TV in pre-Christmas season and later in pre-Easter period.
Celebrity package was put together by Noreen Jenney Communicates, Woodland Hills,
Calif., which represents advertisers or their agencies in over-scale talent procurement and
negetiation.

Moving in LA. Blair Radio ‘has moved its Los Angeles office to 11111 Santa Monica
Boulevard, Suite 1800, 80025; telephone (213) 444-3600. Also re-locating in Los Angeles is
Hillier, Newmark, Wechsler & Howard, which is now operating from new space at 10880
Wilshire Boulevard, Suite 2215, 90024. Telephone number: (213) 470-7178.
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Panasonic brings you M-11.
The broadcast recording system our
competition can't seem to duplicate.




Now you can shoot, edit
and broadcast with 1" quality—
on 2" cassettes.

When it comes to broadcast systems, it appears
our competition has been erased. Because no
other format can match the spectacular perform-
ance of M-I from Panasonic.

With M-IT°'s metal particle tape system, you can
use the same compact 90- or pocket-size 20-min-
ute cassette from ENG/EFP right through editing to
on-air broadcast. With 4. 5MHz bandwidth (-3dB),
50dB S/N and burst signal insertion for phase
alignment and jitter correction, M-II is the single
solution to all your broadcast needs.

In fact, each unit in the M-I line offers some
pretty uncommon common features like four audio
tracks (two linear and two FM), an integral longitu-
dinal and vertical interval time code/time date
generator with presettable user bits and Dolby*-C
noise reduction. And M-II products utilize a
standard edit control interface, so you can

upgrade gradually if you like.

AU-650 Studio VCR. This compact,
rack-mountable VCR has all the ad-
vantages and functions of
conventional recorders with

the benefit of the M-I format. The AU-650 provides
video and audio performance as good as—if not
better than—that of 1" VTRs. In a 2" cassette format
that lends itself to station automation. it records and
plays either 90- or 20-minute cassettes, and pro-
vides smooth action, variable slow motion as well as
freeze frame. And the AU-650 can perform frame-
accurate automatic editing with multi-generation
transparency. There's also an internal TBC to assure
on-air quality playback.

AU-500 Field Recorder. The AU-500 offers the por-
tability and functions demanded by ENG/EFP users,
while providing picture quality comparable to 1"—
all on either a 90- or 20-minute cassette. This small,
ruggedly designed unit is equipped with confidence
field color playback, automatic backspace editing,
TBC/DOC connection, search function and warning
indicators that alert the operator should recording
problems arise and the AU-500 accommodates
NTSC composite or various component input signals.

The AU-400 Camera Recorder. This lightweight,
compact camera recorder provides ENG users with
more than 20 minutes of recording, and a picture
quality that rivals that of 1" VTRs. The AU-400 also
features B/W video confidence playback through the
camera’s viewfinder, a chroma confidence indicator
and audio confidence output through a speaker.
There's even an automatic backspace edit-
ing function and warning indicators. And
the AU-400's rugged construction provides
excellent resistance to dust and moisture.

M-1I, it's the only broadcast system of
its type in the industry. And it's available
now. Two of the best reasons to go with

M-II from Panasonic,

To get the complete picture, call or
write Panasonic Broadcast Systems
Company, One Panasonic Way,

Secaucus, NJ 07094. (201) 348-7671.

MII

THE NEW STANDARD
FOR BROADCAST.
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A financial planning commentary from Marcia S. Elefant,

How DJ’s and account
executives can make
the most of their money

As a financial planner specializing in the
broadcast industry, I'd like to share some
observations I've discovered about the radio
industry, the problems often presented by
clients and the solutions which proved most
successful. These observations do not apply
to the entire industry since individuals who
are motivated to seek out a financial planner
may be a select group and not representative
of their colleagues.

The two main groups I have worked with
are the account executives and “talent”—the
disk jockeys, announcers, etc. While many
of the financial planning concerns of these
groups are similar, there are differences.

“Young, aggressive, energized and spon-
taneous” are appropriate descriptive words
for the account executive. Their incomes
range upwards from $65,000, and they live
well. Most have been in the industry for
more than five years and have experienced
the highs and lows of this business. Robert,
age 38, is representative of many. He said
that while he was making a good income, he
felt ashamed that he had not yet begun to
plan for his future security. All of his assets
sat in low-yielding CD’s. Many like him are
almost apologetic about the high taxes they
pay. “I knew I should be doing something,”
one successful producer said, *“‘but [ just nev-
er seemed to get around to it.” So they pur-
chase another CD and write another check
for more than their fair share of taxes.

The financial planning process begins
with a data gathering interview. Important
information is obtained during this meeting,
i.e. where they are now, what their goals are,
how secure they feel about their job, their
attitudes about money, what, if any, special
considerations exist, what investments they
have made and how and why they made
them.

The first area to look at is the employe
benefits provided by the station. By and
large, these are minimal. Employes are usu-
ally unfamiliar with their benefits package.
They are often quite surprised to learn how
little is provided for them. While life insur-
ance needs may not be great for this relative-
ly young (28 to 40), usually unmarried
group, a prolonged disability resulting from
accident or sickness would be devastating.
The financial planner will learn that this
group is considered by some underwriters to
be a high-risk category warranting more
limited benefits at higher premiums. It is
possible, however, to obtain coverage with a
qualified insurance carrier in the lowest risk
category at considerable savings.

Account executives move about from sta-
tion to station as opportunities change. They

| i S 5

Marcia S. Elefant, certified financial planner,
Houston Asset Management Inc., began her
financial planning career in 1978. She joined
Houston Asset Management in 1982,
specializing in broadcasting clients. She also
conducts financial planning seminars for
community organizations, educational
institutions and businesses.
e
need to be aware that short-term, temporary
medical insurance coverage is available
while they meet the eligibility requirements
of the new employer.

A basic financial planning strategy for de-
veloping an investment portfolio starts with
a systematic savings plan. Together, the cli-
ent and the planner should determine an
amount to be allotted for savings, usually
about 10% of monthly income. One-third of
this amount will be invested in an aggres-
sive, growth-oriented investment, perhaps a
mutual fund, one-third into a more conserva-
tive, defensive mutual fund and one-third
into a money-market fund earmarked for fu-
ture investments. Drafts should be estab-
lished from the client’s money market or
checking account directly into each invest-
ment. In this way, the client begins to save
“off the top” rather from whatever is left
over at the end of the month.

Many of these clients have experienced
the uncertainty of living off a commissioned
income. “It’s part of the reason I leave my
money in CD’s,” explained Christine, a sales
representative. “1 just can’t handle the ups
and downs in my paycheck. I never know if
I'm rich or poor.” A solution was developed
that, she said, is now working for her: Figure
your annual expenses living at your pre-
ferred life style, divide that amount by the
number of paychecks you receive annually.
Open a money-market account at a bank or
brokerage house into which you will deposit
each paycheck entirely. Then put yourself on
a salary. Write a check to yourself for the
amount calculated to cover your monthly
needs. In some months your salary will be
less than you have deposited in your money
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Houston Asset Management InC., Houston

market account while in others, you will
need to dip into this fund.

Before undertaking any in-depth discus-
sion of taxes, I check to see who does their
returns. These clients are usually very ag-
gressive about their deductions. It’s impor-
tant that they work with a certified public
accountant who understands their industry.
A referral to a CPA can provide significant
tax relief. When Jay, a 40-year-old local ra-
dio personality, first came in, he had done
little in the way of tax planning. His sizable
interest income from CD’s only compouded
the problem. “I have friends who say they
aren’t paying taxes at all. That’s what I want,
enough shelter so I don’t pay any tax.” When
Jay understood the folly of sheltering so
deeply—that often $3 or more was spent on
a high-risk, low economic value investment
to save $1 of tax—he was more willing to
take a more conservative approach.

While most of these clients had previously
opened IRA’s, their funds were usually in-
vested in low-paying CD’s. Investment op-
portunities were presented to them which
would provide for long-term growth, in ad-
dition to developing a self-directed trust, an
arrangement for IRA's and other qualified
plans that allows clients to transfer all IRA's
into one account. They may leave their pre-
sent investments intact or choose from an
array of investment opportunities. The bene-
fits are convenience, lower costs, invest-
ment diversification and accounting ease.

Typically, the “talent” are salaried; their
income may be lower than many account
executives; therefore there may be fewer tax
problems and fewer discretionary dollars to
invest. They are almost always more conser-
vative in their approach to investments. Fi-
nancial planning for this group usually con-
sists of systematic savings, IRAs and
conservative growth-oriented investments.
If there is substantial income, an SEP (sim-
plified employe plan) can provide an attrac-
tive opportunity to shelter up to 15% of it.

The needs of the very high income earner
who may have a national contract are differ-
ent. With these clients, emphasis is on tax
saving strategies, possible incorporation,
pension plans, deferred compensation and
tax advantaged investments.

Seventy-five percent of the population
does not have an up-to-date will drawn in the
state in which they live. This holds true for
DJ’s and AE’s as well. When these clients
learn the ultimate disposition of their assets
according to the state’s unwritten will, they
are often sufficiently motivated to promptly
see an attorney.

The account executive and “talent” often
live in the fast lane.Their lives are about
time. They sell it, clock it and live by it.
Once an initial financial plan is undertaken,
however, minimum time is required to main-
tain it. 7]
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————— Tetevision Arts and Sciences luncheon, featuring Rob-  land, Ore.
This week ert MacNeil, executive editor and co-anchon MacNeil/

Sept. 15-17—International Videotex Industry Exposi-
tion and Conterence, sponsored by Videotex Industry
Association. Marriott Marquis hotel, New York. Informa-
tion: (703) 522-0883.

Sept. 17—-0Ohio Association of Broadecasters small-
market radio exchange. Chillicothe Holiday Inn, Chilli-
cothe, Ohio.

Sept. 17—Connecticut Broadcasters Association an-
nual meeting and fall convention. Hartiord Marriott, Far-
mington, Conn. Information: (203) 775-1212.

Sept. 17—"The Future of Animation,” panel discussion
sponsored by Iaternational Animated Film Associ-
ation. Bank of America Center, San Francisco. Informa-
tion: (415) 386-1004.

Sept. 17—Third annual Walter Kaitz Foundation
awards dinner, honoring Bill Daniels, Daniels & Associ-
ates. Denver. Plaza hotel. New York.

Sept. 17—National Academy of Cable Programing
luncheon, to discuss "dynamics of today's television
hierarchy and the programing marketplace.” Panelists
include Thomas Burchill, Lifelime; Terrence Elkes. Via-
com: John Malone, TCI; Fred Pierce, former president,
ABC. and Marvin Kasiow. Bristol-Myers. Waldori-As-
t0ria2. New York. Information: Michael Capes. (212) 719-

Sept. 17—Cabletelerision Advertising Bureau local
advertising sales workshop. Los Angeles Airport Hil-
ton, Los Angeles. Information: (212) 751-7770.

Sept. 17—New York chapter of National Academy of

8 |ndicales new entry

Lehrer NewsHour. Copacabana, New York.

Sept. 17—Academy of Television Arts and Sciences
forum luncheon. Speaker: CBS's Dan Rather. Century
Plaza, Los Angeles. Information: (818) 953-7575.

m Sept. 17—American Bar Association Forum Com-
nittee on Communications Law seminar, "Damage
Control, Counterattcks and Defamation.” St. Moritz-on-
the-Park, New York. Information: (312) 988-6126.

Sept. 17-18—Conference for journalists, “Politics
1986: A Democratic or Republican Year?" sponsored
by Washington Journalism Center. Watergate hotel,
Washington. Information: (202) 331-7977.

Sept. 17-19—Magnavoxr mobile training seminar for
cable. Quality Inn, Westboro, Mass. Information: {(800)
448-5171, extension 389.

Sept. 17-19—Television Bureau of Advertising sales
advisory commitlee meeting. Indian Lakes, Chicago.

Sept. 18—"The State of the Media Worldwide," confer-
ence sponsored by World Press Institute. Macalester
College. St. Paul. Information: (612) 696-6360.

Sept. 18—Women in Cable, Washington chapter,
“roast” of Ted Turner, chairman, Turner Broadcasting
System. Proceeds from roast will go to Better World
Society. Vista International hotel, Washington.

Sept. 18—Annual Everett C. Parker Ethics in Telecom-
munications lecture, sponsored by United Church of
Christ and United Council of Churches. Speaker: Re-
presentative Al Swift (D-Wash.) Interchurch Center,
New York. information: (212) 683- 5656, extension 190.

Sept. 18—Cabletelevision Advertising Bureau local
advertising sales workshop. Sheraton Inn-Airport, Port-

-

“Your SRDS is listing!”
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Sept. 18—National Academy of Television Arts and
Sciences, Washington chapter, drop-in luncheon. Top-
ic: "An Advance Look at the Fall Elections.” Among
panelists: Hal Bruno, palitical editor, ABC News. Black-
ie's House of Beel, Washington.

Sept. 18—42d annual Permanent Charities Commit-
tee campaign luncheon. Committee is fund raising or-
ganization of entertainment industries. Beverly Hillon
hotel. Los Angeles. Information: (213) 652-4680.

Sept. 18-19—36th annual fall broadcast sympasium,
sponsored by Institute of Electrical and Electronics

ngineers Broadeast Technology Society. Washinglon
hotel, Washington. Information: John Kean, (202) 659-
3707.

Sept. 18-19—Alaska Broadeasters Association annu-
al convention. Hotel Captain Cook, Anchorage.

Sept. 18-20—American Women in Radio and Televi-
sion South Central area conference. Intercontinental
hotel, New Orleans. Information: (202) 429-5102.

Sept. 18-20—American Women in Radio and Televi-
ston Western area conference, Westward Look Resort,
Tucson, Ariz. Information: (202) 429-5102.

Sept. 19—0Okhio Association of Broadcasters small-
market radio exchange. The Centrum, Cambridge,
Ohio.

Sept. 19—Deadline for entries in news writing competi-
tion, sponsored by Atomic Industrial Forum, for *sig-
nificant contributions. . .to public understanding of nu-
clear energy.” Information: Virginia Ri?’%way. AlF,
#(;ggg 1747 Pennsylvania Avenue, N.W.,, Washington,
2 X

Sept. 19-21—Maine Association of Broadcasters an-
nual convention. Speaker: William O'Shaughnessy,
president, WYOX(AM)-WRTN(FM) New Rochelle, N.Y.
Sebasco Estates, Sebasco, Me.

Sept. 19-23—11th International Broadcasting Conven-
tion, sponsored by Electronic Engineering Associ-
ation, [nstitution of Electrical Engineers, Institute of
Electrieal and Electronics E ngineers, Society of Mo-
tion Picture Engineers, Institution of Electronic and
Radio E'ngineers and Royal Television Society. Metro-
polg conference and exhibition center, Brighton. Eng-
land.

a Sept. 20—"News and Promotion” and “Covering the
Breaking Story™ seminar sponsored by Associated
Press Television-Radio Association of California-Ne-
vada. Red Lion Inn, Bakersfield, Calif. Information: Ra-
chel Ambrose, AP, (213) 746-1200.

————
Also in September

Sept. 21--38th annual prime time Emmy Awards, tele-
cast live on NBC-TV. Pasadena Civic Auditorium, Pasa-
dena, Calif.

Sept. 21-24—Sixth annual conterence of National As-
sociation of Telecommunications Officers and Advis-
ers, affiliate of National League of Cities. Speakers in-
clude Cathy Reynolds, National League of Cities; Brian
Lamb, C-SPAN; Irving Kahn, Broadband Communica-
tions, and Gene Webb, Management Information Sys-
tems. Hershey hotel, Philadelphia. information: {202)
626-3250.

Sept. 22-23—Public Telecommunications Financial
Management Association Workshop |, on preparing
annual financial survey for Corporation for Public
Broadcasting. and risk management. Dupont Plaza ho-
tel, Washington.

Sept. 22-24_Magnavoxr mobile lraining seminar.
Quality Inn, Westboro, Mass. Information: (800) 448-
5171, extension 389.

& Sept. 22-24—Advertising Club of Greater Boston
26th annual Hatch awards celebration. Opera House
of Boston and Park Plaza Caslle, Boston. Information:
(617)262-1100.

Sept. 22-25—Seventh annual Nebraska Videodisk
Symposium, “Making It Work," sponsored by Nebraska
Videodisk Design/Production Group, University of
Nebraska-Lincoln. UN, Lincoln, Neb. Information:
(402) 472-3611.

Sept. 23—International Radio and Television Society



OVERWHELMING

RESPONSE

Listener and station response has been overwhelming. As a result, ROCK CONNECTIONS,
the [5-week summer series — expands to 52 weeks a year.
Hear why. For detalls and/or a cassette of an actual show, call Jamie Curtis

in New York at (212} 975-7316 or Steve Epstein in Los Angeles
at (213) 460-3547.



newsmaker luncheon, featuring Frederick Joseph,
chief executive officer, Drexel Burnham Lambert. Wal-
dorf-Astoria, New York.

Sept. 23 -iVisconsin Broadeasters Association sales
seminar. Civic Center. Eau Claire, Wis.

Sept. 23—Cable Television Adwministration and Mar-
keting Soctety general managers seminar. Hyatt Re-
gency. Columbus, Ohio. Information: Judith Williams,
{202) 371-0800.

Sept. 23—Cabletelevision Advertising Bureaw local
advertising sales workshop series. Columbus Marriott
East, Columbus, Ohio. Information: (212) 751-7770.

m Sept. 23—Caucus for Producers, Writersand Direc-
tors and Musewm of Broadcasting luncheon. Fries En-
tertainment. Los Angeles. Information: (213) 652-0222.

Sept. 23-25— Great Lakes Cable Expo, “Cable at Your
Service,” sponsored by cafle TV associations of fii-
nois. Indiana. Michigan and Ohio. Keynote speaker:
Jim Mooney president, National Cable Television Asso-
ciation. Ohio Center, Columbus. Ohio. Information:
(614) 461-4014.

Sept. 23-28—Women i Communications national
professional conference. Sheraton Center, New York.

Sept. 24—Ohio Association of Broadcasters small
market meeting. Hoiiday Inn, Wapakoneta.

Sept. 24—iVisconsin Broadeasters Association sales
seminar. Radisson hotel, Oshkosh, Wis.

Sept. 24 —New York chapter of National Academy of
Television Arts and Sciences luncheon, featuring
George Kaufman, chairman of the board, and Michael
Bennahum, president, Kautman Astoria Studios, New
York. Copacabana. New York.

Sept. 24 Ohio Association of Broadeasters small-
garket radio exchange. Holiday Inn. Wapakoneta,
hio.

Sept. 24—National Association of Broadcusters task
force on radio allocations. NAB headquarters, Wash-
ington.

m Sept. 24—/ nternationa! Telepsion Association, St.
Lowis chapter, meeting, "Budgeting for a Video Pro-
duction.” Lutheran Chuch-Missouri Synod, St. Louis.
Information: Jean Griffith. (314) 595-4106.

Sept. 24-25—National Association of Broadcasters
radio membership blitz for Mississippi and Alabama.
NAB headquarers, Washington.

Sept 25-—Wisconsin Broudcasters Association sales
seminar. Sheraton holel. Madison.

Sept. 25-—Cabletelevision Advertising Bureau local

advertising sales workshop series. Marriolt Airport ho-
tel, Kansas City, Mo. Information: (212) 751-7770.

Sept. 25-26-Public Telecommunicalions Financial
Management Association Workshop I, on preparing
annua financial survey for Corporation for Public
Broadcasting, and risk management. San Francisco
Alrport Hilton, San Francisco.

Sept. 25-27—American Women in Radio and Televi-
sion Northeast area conference. Marriott Thruway,
Rochester, N.Y. Information: {202) 429-5102.

Sept. 25-27—National Religious Broadeasters South
ceniral regional convention. Bellevue Baptist Church,
Memphis. Information: (901) 725-9512.

Sept. 25-2B—(eorgia Association of Broadeasters
second sales university. Athens, Ga.

Sept. 26-27—North Dakota Broadeasters Association
convention. Doublewood Inn, Fargo. N.D.

Sept. 27-30—) innesota Broadcasters Association fall
convention. Speaker: Eddie Fritts, president, National
Association of Broadcasters. Cragun's conference
center and resort, Brainerd. Minn.

Sept. 28-30—New Jersey Broudcasters Association
40th annual convention. Golden Nugget Casino hotel,
Atlantic City, N.J.

Sept. 28-30—Nebraska Broadcasters Association an-
nual convention. Cornhusker hotel, Lincoln. Neb.

Sept. 29-Oct. 3—Video Expo New York. sponsored by
Knowledge Industry Publications. Jacob Javils Con-
vention Center, New York Information: (914) 328-9157.

Sept. 29-Oct.4 —Canadian International Animation
Festival. Hamilton Place Theater and Hamilton Art Gal-
lery, Hamilton, Ontario. Information: (416) 367-0088.

Sept. 30-—Deadline for applications to Ohic Stale
Awards program competition, sponsored by noncom-
mercial WOSU-AM-FM-TV Columbus, Ohia. Informa-
tion: (614) 422-0185.

Sept. 30—Louistang Association of DBroadcasters
sales seminar. Ramada Inn, Baton Rouge.

Sept. 30—Cuabletelevision Advertising Bureau local
advertising sates workshop series. Hyalt Regency-
Peachtree Center, Atlanta. Information: (212) 751-
7770.

Sept. 30-Oct. 2—Mid-America Cable TV Association
29th annual meeting. Hyatt Regency at Crown Center,
Kansas City, Mo. Information: (913) 841-9241.

Sept. 30-Oct. 2—Montech ‘86, sponsored by Institute
of Electrical and Electronics Engineers. Montreal
Convention Center, Montreal. Information: (514) 374-

7000.

—
October

Oct. 1—New York chapter of National Academy of
Television Arts and Sciences luncheon, featuring John
F Gault, president, Manhaitan Cable TV, and executive
VP, ATC. Copacabana, New York.

Oct. 1—Louisiana Association of Broadeasters sales
seminar. Alexandria Hilton, Alexandria, La.

0Oct. 1-2—Association of National Advertisers coop-
erative advertising conference. Hyatt Regency Crystal
City, Arlington, va.

Qct. 1-3—National Association of Black Qwned
Broadcasters 10th annual fail broadcast management
conference. Sheraton Grand hotel, Washingion. Infor-
mation: (202) 463-8970.

Oct. 1-3—0regon Association of Broadeasters annual
conference. Rippling River resort, Welches, Ore.

Oct, 1-4—Kansas Association of Broadcasters con-
vention. Ramada Inn, Topeka, Kan.

m Oct. 1-4—Seventh annual Midwest Radio Theater
workshop. Tiger hotel. Columbia, Mo. Information:
MRTW, 915 Easl Broadway, Columbia, Mo., 65201; Jim
Gleeson, (314) 874-1139.

Oct. 2—Women in Cable. San Francisco chapter,
meeting. Topic: regulatory issues. state and federal.
Blue Dolphin restaurant, San Leandro, Calif.

Oct. 2—Louisiana Assoclation of Broadcasters sales
seminar. Haliday Inn, Financial Plaza, Shreveport, La.

Oct. 2—Cabletelevision Advertising Bureau local ad-
vertising sales workshop series. Orlando Airport Mar-
riott, Orando, Fla. Information: (212) 751-7770.

Oct. 3-4—20th annual South Dakota Broadcasters
Day, sponsored by Sowth Dakota State University.
SDSU campus and Holiday Inn, Brookings. S.D. Infor-
mation: (605) 688-4171

Oct. 3-5_)Missouri Broadeasters Association fall
meeting. Hyatt Regency hotel, Kansas City, Mo.

Oct. 3-5—Journalism elhics conference, ce-spon-
sored by Foundation for American Communications,
Knight Foundation and Detroit Free Press. Hotel
Pontchartrain, Detroit. Information: (213) 851-7372.
Oct. 5-7—Pennsylvania Association of Broadcasters
54th annual convention. Speakerts include FCC Com-
missioner Jane Quello and ABC's John Sias. Hershey
Lodge, Hershey, Pa.

Oct. 5-8—Women m Cable fifth cable management

Sept. 19-23—11th International Broadcasting Con-
vention, sponsored by Elecironic Engineering As-
sociation. Institution of Electrical Engineers, In-
stitute of Electrical and Electronics Engineers,
Society of Motion Picture Engineers, Institution
of Electronic and Radio Engineers and Royal
Telerision Society. Metropole conference and ex-
hibition center, Brighton, England.

Oct. 14-16—Society of Broadcast Engineers na-
tional convention. St. Louis Convention Center.
Oct. 22-25—National Black Media Coalition an-
nual canference. Shareham hotel, Washington. In-
formation: (202) 387-8155.

Oct. 24-29—Society of Motion Picture and Televi-
sion E'ngineers 128th technical conference and
equipment exhibit. Jacob K. Javits Convention
Center. New York. Future conference: Oct. 30-Nowv.
4. 1987, Los Angeles Convention Center; Oct. 14-
19, 1988, Jacob K. Javits Convention Center, New
York, and Oct. 22-27, 1989, Los Angeles Conven-
tion Center.

Oct. 26-29-—-Association of National Advertisers
annual convention. Homestead, Hot Springs. va.
Oct. 28-30—Atantic Cable Show, Atlantic City
Convention Center, Atlantic City. N.J. Information:
{609) 848-1000.

Nov. 17-19-—Television Burean of Advertising
32d annual meeting. Century Plaza, Los Angeles.
Future meeting: Nov 11-13, 1987, Atianta Marriott.
Dec. 3-5—Western Cable Show, sponsored by
California Cabie Television Association. Anaheim
Convention Center, Anaheim, Calif.

Jan. 7-11, 1987-—-Association of Independent Tele-
vision Stations annual convention. Century Plaza,
Los Angeies. Future conventions: Jan. 6-10, 1988,
Century Plaza, Los Angeles, and Jan. 4-8, 1989,
Century Plaza, Los Angeles.

Jan. 21-25,1987—NATPE I'nternational 24th an-
nual convention. New Orleans Convention Center.

Majey: Meatings

New Orleans. Future meeting: Feb. 26-29. 1988,
George Brown Convention Center. Houston.

Feb. 1-4, 1987—National Religions Broadcasters
44th annual convention. Sheraton Washington and
Omni Shoreham hotels, Washington.

Feb. 6-7, 1987—Society of Motion Picture and
Television Engineers 21stannual television confer-
ence. St. Francis hotel, San Francisca. Future con-
ferences: Jan. 29-30, 1988, Opryland hatel, Nash-
ville. and Feb. 3-4, 1989, St. Francis hotel, San
Francisco.

Feb. 7-10, 1987—Seventh annual Managing Sales
Conference, sponsored by Radio Advertising Bu-
reau. Hyalt Regency, Atlanta.

Feb. 19-21, 1987—Country Radio Seminar, spon-
sored by Country Radio Broadcasters. Opryland
hotel, Nashville.

March 25-28, 1987— A merican Association of Ad-
vertising Agencies annual convention. Boca Raton
hotel and beach club, Boca Raton, Fla.

March 28-April 1, 1987—National Association of
Broadcasters 651h annual convention. Dallas Con-
vention Center. Future conventions: Las Vegas,
April 10-13, 1988; Las Vegas, April 30-May 3, 1989
Dalias, March 25-28, 1990, and Dallas, April 14-17,
1991.

March 29-31, 1987—Cabletelevision Advertising
Bureau sixth annual conference. New York.

April 1-5, 1987—Alpha Epsilon Rho, National
BRroadeasting Society. 451h annual convention

Clarion hotel, St. Louis.

April 21-27, 1987--23d annual MIP-TV, Marches
des International Programes des Television, inter-
national television pragram market. Palais des Fes-

tivals, Cannes, France.

April 26-29, 1987—Broadcast Financial Manage-
ment Association annual meeting. Marriott Copley
Place, Boston. Future meeting: April 17-20, 1988,
Hyatt Regency, New Orleans, and April 9-12, 1982,
Loews Anatote, Dallas.

April 29-May 3, 1987—National Public Radio an-
nual public radio conference. Washington Hilten,
Washington.

May 17-20, 1987—MNational Cable Television As-
sociation annual convention. Las Vegas Conven-
tion Center, Las Vegas.

May 17-20, 1987—CBS-TV annual affiliates meet-
ing. Century Plaza, Los Angeles

May 31-June 2, 1987—NBC-T1V" annual affiliates
meeting. Century Plaza, Los Angeles.

June 6-9, 1987—American Advertising Feder-
ation annual convention. Buena Vista Palace hotel,
Orlando, Fla.

June 9-11, 1987—ARC-TV annual affiiates meet-
ing. Century Plaza, Los Angeles.

June 10-13, 1987—American Women in Radio
and Television 36th annual convention. Beverly Hil-
ton. Los Angeles.

June 10-14, 1987—Broadcast Promotion and
Marketing Executives/Broadcast Designers Asso-
ciation annual seminar. Peachtree Plaza, Atlanta;
June 8-12, 1988. Bonaventure, Los Angeles. and
June 21-25, 1989, Renaissance Center, Detroit.
June 11-17, 1987 —15th Montreux International
Television Symposium and Technical Exhibition.
Montreux, Switzerland.

Aug. 16-19, 1987—Cable Television Administra-
tion and Marketing Society 14th annual meeting.
Fairmont hotel, San Francisco.

Sept. 1-4, 1987—Radio-Television News Direc-
tors Association international conference. Orange
County Convention Center, Orlando, Fla.
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_ Sony
Just won
an
Emmy

r
taking
half-inch

Sony Corporation is proud to accept a 1985-86 Emmy for
the development of the component Betacam® format video recording
system for the broadcast industry. From all of us at Sony,

thank you. QONY,

Sony Broodcast Praducts Compony, 1600 Queen Anne Rd., Teaneck NJ 07666 (201) 833-5231. € 1986 Sony Corporation of America. Sony and Betacam are registered trodemarks of Sony Corporotion.




conference. Among sponsors: Turner Broadcasting
System. Ritz-Carlton Buckhead. Atlanta. Information:
(404} 434-6800.

Oct. 6—Northern California Broadcasters Associ-
ation annual wingding. Crow Canyon country club.
San Ramon, Calif. Information: (415) 362-2606.

Oct. 6-7—Pratt Center for Computer Graphics in De-
sign seminar. Hyatt on Union Square, San Francisco.

Oct. 6-10—"Telecommunications for Modermn India,”
first India-U.S. conference on telecommunications.
sponsored by nonprefit group. India-U.S. Foundation.
gggao Delhi. Information: Dr. Indu Singh, (202) 783-

Qct. 7—Conference for journalists. “Chernobyl and
After: Does Nuclear Power Have a Future?” sponsored
by Washington Journalism Center. Watergate hote!,
Washington. Information: (202) 331-7977.

Oct. 7—Cabletelevision Advertising Bureay local ad-
vertising sales workshop series. Arlington Park Hilton,
Arlington Heights (Chicago), Ill. Information: (212) 751-
7770,

Oct. 8—Conierence for journalists, “The Oil Glut—Our
Energy Future,” sponsored by Washington Journai-
ism Center. Watergate hotel, Washington. Information:
(202) 331-7977.

Oct. 8—New York chapter of National Academy of
Television Arts and Sciences luncheon, featuring Frank
J. Biondi Jr. executive VP, Business Sector Inc., Coca-
Cola Co. Copacabana, New York.

Oct. 8-10—Neational Religious Broadcasters Midwest-
ern regional convention. Billy Graham Center, Wheaton
College, Wheaton, Ill. Information: (402) 845-6595.

Oct. 8-12—National Broadcast Association for Com-
munity Affairs 12th annual convention. Sheraton-
Washington hotel, Washington. Information: Mal John-
son. Cox Communications. (202) 737-0277

Oct. 9—Cabletelevision Advertising Bureau local ad-
verlisinB sales workshop series. Amfac hotel, West
Tower, Dallas. Information: (212) 751-7770.

Oct. 9-10—Society of Broadcast Engineers, Pitts-
burgh chapter, 13th regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge. Monroe-

August 1986

$53,000,000

Doubleday Broadcasting Company, Inc.

has sold

WHN-AM

(New York City)

WAPP-FM

(New York City)

and

WAVA-FM

(Arlington/Washington, D.C.)

to

Emmis Broadcasting Corporation

The undersigned initiated this transaction and acted as financial adviror
to Doubleday Broadcasting Company. Inc.

WERTHEIM & CoO., INC.
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ville, Pa.

m Oct. 10—Broadcast Pioneers, Washington area
chapter, reception honoring FCC Commissioner Patri-
cia Diaz Dennis. Washington. Infermation: Joe Ryan,
{202) 783-5100.

Oct. 12-14—[llinois Broadcasters Association con-
vention. Galena. |ll.

Oct. 12-14—[owa Cable Television Association’s fall
convention. Airport Hillon, Des Moines.

Oct. 14—Cabietelevision Advertising Burean local ad-
vertising sales workshop series. Newton Marriott, Bos-
ton. Information: (212) 751-7770.

Oct. 14-16—Society of Broadcast Engineers national
convention. St. Louis A.J. Cervantes Convention Cen-
ter, St. Louis. Information: Sam Caputa, (314) 727-
2160.

Oct. 14-16—Community Broadcasters Association
first low power television conference (held in conjunc-
tion with Society of Broadcast Engineers convention,
see above). St. Louis A.J. Cervantes Convention Cen-
ter. St. Louis. Information: (703) 893-8844.

¥ Oct. 15-16—The Future of Television in Europe.”
conference sponsored by Club de Bruxelles. Palais
des Congres, Brussels.

Oct. 15-17—Indiana Broadcasters Association fall
conference. Holiday Inn Union Station, Indianapolis.

Oct. 15-17—Magnavox mobile training seminar for ca-
ble. Holiday Inn North, Richmond. Va. Information:
(800) 448-5171, extension 389.

Oct. 16—Cabletelevision Advertising Burean local ad-
vertising sales workshop series, Governors Inn-Re-
search Triangle Park. Raleigh, N.C. Information: (212)
751-7770.

Oct. 16-17—Broadcast Financial Management Asso-
ciation board of directors meeting. Westin Crown Cen-
ter, Kansas City, Mo.

Oct. 16-17—Anierican Wonten in Radio and Televi-
sion Southeasl area conference. Wyndham hotel, Or-
lando, Fla. Information: (202) 429-5102.

Oct. 17—Radio-Television News Directors Associ-
ation region 12 meeting with Signea Delta Chi. Shera-
ton Center. New York

Oct. 17-21—MIPCOM. international film and program
market for TV, video. cable and satellite. Palais des
Festivals, Cannes, France.

Oct. 17—O0hio Association of Broadcasters small-mar-
ket radio exchange. Westbrook country club, Mans-
field, Onio.

Oct. 17-19—Advanced economics conference for
journalists, co-sponsored by Foundation for Ameri-
can Communications, Gates Foundation and Denver
Post. Keystone resort and conference center Key-
stone, Colo. Information: (213) 851-7372.

Oct. 19-22—Intelevent ‘86, fifth annual conference on
international telecommunications policy, sponsored by
International Televent. Hotel Bayerischer. Munich.
Sponsors include Finley, Kumble. Wagner; E.F. Hutton;
Peat, Marwick, Mitchell & Co.. and Intemational Cham-
ber of Commerce. Information: (202) 857-4612.

Oct. 20-22—National Religious Broadeasters South-
western regional convention. Holiday Inn Holidome,
Dallas-Fort Worth. Information: Sharon Barela, (918)
664-7991.

Oct. 20-22—Magnarox mobile lraining seminar for ca-
ble. Holiday Inn North, Richmond, Va. Information:
(800) 448-5171, extension 389.

Oct. 21—International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Oct. 21-22—New York State Broudcasters Associ-
ation 32d annual meeting. Turf Inn. Albany, New York.

Oct. 21-23—Annual convention of Microwave Comniu-
nications Association. Theme: “MMODS/TFS/OFS!
DEMS Emerging Microwave Technologies,” Ramada
Renaissance hotel. Washington. Information: (202}
659-4417

Oct. 22-23—0hio Association of Broadeasters fall con-
vention. Stouffer Dayton Piaza hotel. Dayton, Ohio.

Oct. 22-24—American Women in Radio and Televi-
sion North Central area conference. Hilton on the Cir-
cle. Indianapolis. Information: (202) 429-5102.

Oct. 22-25—National Black Media Coalition annual
conference. Shoreham hotel, Washington. Information:
(202) 387-8155.

Oct. 22-26—Association of Music Personuel in Public
Radio. Hyatt Regency New Orleans. Information: (504)
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286-7000.

Oct. 23-25—National Religious Broadcasters, East-
ern chapter, convention. Philadelphia Airport Marriott,
Philadelphia. Information: Sue Bahner, (716) 461-9212.

Oct. 24—Montana Broadcasters Association Sales
clinic. Village Red Lion Motor Inn, Missoula, Mont.

Oct, 24—Radio acquisition seminar, sponsored by Na-
tional Association of Broadcasters Radio. Airport Mar-
riott, San Francisco.

Oct. 24-25Friends of Old-Time Radio 11th annual
convention. Holiday Inn-North, Holiday Plaza, Newark,
N.J. Information: Jay Hickerson, (203) 248-2887 or
(203) 795-6261.

Oct. 24-29—Society of Motion Picture and Television
Engineers 128th technical conference and equipment
exhibit. Jacob K. Javits Convention Center. New York.
Information: Dorothy Smith, (914) 476-6606.

Oct. 25—Museum of Broadcast Communications
“You Can Come Home Again” gala, "homecoming re-
union saluting broadcast stars born in lllinois or whose
careers were nurtured in Chicago.” MBC, Chicago. In-
formation: (312) 565-1950.

Oct. 26-27—"Teleconferencing: Steps to Take, Moves
o Make,” sponsored by National University Telecon-
ference Network. Anaheim Marriott hotel, Anaheim, Ca-
lif. Information: Jeff Beaver, (405) 624-5191.

Oct. 26-28—National Association of Broadcasters
*Hundred Plus Exchange.” Chicago O'Hare Airport Hil-
ton, Chicago.

Oct. 26-29—Association of National Adveitisers an-
nual convention. Homestead. Hot Springs. Va.

Oct. 27—Cable Television Netiwork of New York third
annual CAPE (Cable Awards for Programing Excel-
lence) awards and dinner dance. Trump Tower. Atlantic
City. N.J. Information; (609) 392-4360.

Oct. 28—Conference for journalists, “llliteracy: How
Big a Problem? What Can Be Done?" sponsored by
Washington Jowrnalism Center. Watergate hotel,
Washington. Information: (202) 331-7977.

Oct. 28-30—Atiantic Cable Show. Atlantic City Con-
vention Center. Atlantic City, N.J. Information: (608)
848-1000.

Oct. 29—New York chapter of National Academy of
Television Arts and Sciences luncheon, featuring F%b-
ert E. Mulholland, director, Television Information Of-
fice. Copacabana, New York.

Oct. 29-30—Conference for journalists, "Education
1986: Are Schools Better? Are Basics Being Taught?”
sponsored by Washington Journalism Center. Water-
gate hotel, Washington. Information; (202) 331-7977.

Oct. 31—Academy of Television Arts and Sciences
forum luncheon. Keynote speaker: First Lady Nancy
Reagan. on drug abuse. Los Angeles. Information:
(818) 953-7575.

——
November

Nov. 1—Acadenty of Television Arts and Sciences al-
day seminar on drug abuse. Sheraton Premiere, Los
Angeles. information: (818) 953-7575.

Nov. 3-5—Electronic Imaging 86, conference and ex-
hibit, featuring computer graphics, fiber optics and
high-definition TV. Sponsored by Institute for Graphic
Communication. Sheraton-Boston hotel, Boston. Intor-
mation: (617) 267-9425.

Nov. 3-7—London Market for TV film, home video, ca-
ble and satellite. Gloucester hotel, London. Informa-
tion: (212) 593-2258.

Nov. 5—New York chapter of National Academy of
Television Arts and Sciences luncheon, featuring Da-
vid D. Connell, VP-executive producer, Children’s Tele-
vision Workshop. Copacabana, New York.

Nov. 6—Women in Cable, San Francisco chapter,
meeting. Topic: employe relations, EEQ. Blue Dolphin
restaurant, San Leandro, Calif.

Nov. 7—Ragcio acquisition seminar, sgonsored by Na-
tional Association of Broadcasters Radio. Henry VIil
Inn Airport, St. Louis. Information: (202) 429-5420.

Nov. 7-9—Conlerence for journalists on “Civil justice/
litigious society,” sponsored by Foundation for Ameri-
can Communications and Gannett Foundation. Vista
International hotel, Washington. Information: (213) 851-
7372.

Nov. 10—29th annual /nternational Film & TV Festi-
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val of New York, awards for film, video, slide and
audio-visual productions. Town Hall, New York. Infor-
mation: (914) 238-4481.

Nov. 12—0hio Association of Broadcasters financial
managers meeting. Embassy Suites, Columbus, Ohio.

Nov. 12-14—Yagnrarox mobile training seminar for ca-
ble. Orlando Marriott, Orlando, Fla. Information: (800)
448-5171, extension 389.

Nov. 12-15—International Women's Media Confer-
ence. National Press Club, Washington. Information:
(202) 223-0030.

Nov. 12-16—Audio Engineering Society convention.
Los Angeles Convention Center. Information: (212)
661-8528.

Nov. 13—Association of National Advertisers promo-
tion management workshop. New York Hilton, New
York.

Nov. 13—12th annual Chicago Conununications lun-
cheon, “for the advancement of communications to
benefit the Albert P. Weisman Memorial Scholarship
Fund at Columbia Ccliege.” Keynote speech: CBS
White House correspondent Lesley Stahl. Westin hotel,
Chicago. Information: (312) 663-1600; extension 421.

Nov. 13-15—Broadcast sales training seminar, "The
National Sales Manager Program,” sponscred by Tele-
vision Bureau of Advertising. Century Plaza. Los An-
geles.

Nov. 13-15—17th annual Loyole Radio Conference.
Holiday Inn Mart Plaza, Chicago. Information: (312)
670-3207.

Nov. 13-16—National Association of Farm Broad-
casters fall meeting. Kansas City. Mo.

Nov. 1429tk International Film & TV Festival of
New York, awards for TV programs, promos and mu-
si¢ video. Sheraton Center, New York. Information:
(914) 238-4481.

Nov. 14-16—Second annual Women in Film Festival,
Co-sgonsored by Wonten in Film and California First
Bank. Directors Guild of America, Los Angeles.

Nov. 17-19—Television Bureau of Advertising 32d an-
nual meeting. Century Plaza, Los Angeles.

Nov. 17-21—Southern Educational Commuonications
Associelion annual conference. Hyatt Regency.
Tampa. Fla.

Nov. 18—Association of National Advertisers re-
search workshop. Plaza hotel, New York.

Nov. 20-22—Arizona Broadcasters Association fall
convention and annual meeting. Westward Look Re-
sort, Tucson, Ariz.

Nov. 21—Radio acquisition seminar, sponsored by .\N'e-
tional Association of Broadcasters Radio. Marriott
Marquis, New York. Information: (202) 429-5420.

B Nov. 21—Broadcasi Pioneers, Washington area
chapter, annual awards dinner. Kenwood country Club,
Bethesda, Md. Information: Joe Ryan. (202) 783-5100.

¥ Nov. 21-23—-Foundationdfor American Communti-
cations and Gannett Foundation conference for jour-
nalists on science/environment. Sheraton Miramar,
Santa Monica, Clif. Information: (213} 851-7372.

Nov. 25—/ nternational Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

—
December

Dec. 1-5—Video Expo Orlando ‘86, sponsored by
Knowledge I ndustry Publications. Buena Vista Palace
hotel, Lake Buena Vista. Fla. Information: (914) 328-
9157.

Dec. 3—Ohio Association of Broadcasters sales work-
shop. Park University hotel, Columbus, Ohio.

Dec. 3-5—Western Cable Show, sponsored by Califor-
nia Cable Television Association. Anaheim Conven-
tion Center, Anaheim, Calif.

Dec. 4-7—Sixth annual National Video Festival, spon-
sored by American Film Institute. Los Angeles cam-
pus, AFl. Information: (213) 856-7787.

Dec. 5—Deadline for entries in 27th annual Internation-
al Broadcasting Awards, honoring "world’s best televi-
sion and radic commericals,” sponsored by Holly-
wood Radio and Television Society. Information:
HRTS. (818) 769-4313.

Dec. 7-8—NBC-TV midseason promotion executives
conference. Contemporary hotel, Orlando, Fia.

Dec. 9-10—NBC-TV local news promotion workshop
Contemporary hotel, Orlando, Fla.

Dec. 18—/nternational Radio and Television Society
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Christmas benefit. Waldorf-Astoria, New York.

January, 1987

Jan. 7-11—Association of Independent Television Sta-
tions annual convention. Century Plaza. Los Angeles.

Jan. 15—Deadline for entries in Charles E. Scripps
Award, for "newspaper or broadcast station which best
promotes literacy in its community” sponsored by
Seripps Hotward Foundation. No network may com-
pete. Award is part of Scripps Howard Foundation Na-
tional Journalism Awards. Information: Scripps Howard
Foundation, 1100 Central Trust Tower, Cincinnati,
45202.

Jan. 20—Presentation of eighth annual network ACE
Awards, sponsored by Natiornal Academy of Cable-
Programing. Ceremony to be aired live by WTBS-TV
Atlanta. Los Angeles. Information: (213) 278-3940.

Jan. 21-25—NATPE International 24th annual con-
vention. New Orleans Convention Center. New Or-
leans. Information: (212) 949-9890.

Jan. 31-Feb. 4 National Religious Broadcasters
44th annual convention. Sheraton Washington and
Omni Shoreham hotels. Washington. Information: (201)
428-5400.

February, 1987

Feb. 1-4—National Religious Broadcasters 44th an-
nual convention. Theme: “Communicating Christ to the
Nations.” Sheraton Washington. Information: (201)
428-5400.

Feb. 2-6—National Association of Broadcasters win-
ter board meeting. Ritz-Carlton, Laguna Niguel, Calif.

Feb. 6-7—Society of Motion Picture and Television
Engineers 21st annual television conference. St. Fran-
cis hotel, San Francisco.

Feb. 7-10—Seventh annual Managing Sales Confer-
ence. sponsored by Radio Advertising Bureau. Hyatt
Regency. Atlanta.

® Feb. 15-17—Louisiana Association of Broadeasters
annual convention. Westin Canal Place hotel, New Or-
leans.

NEBC has |ssued purchase orders for
£3.25 million In Ml half-inch record-
ing gear for fourth guarter 1986, not
$750,3), as indicated in "Top of the
Week” slory in Aug. 235 issue.

New multi-lingual radio service being
started! ny Emil Antonoff and  Elliott
Mandli, as reported in Sept. 8 “Riding
Gain,” Iz compelely separate from
wNWK(FM) Newark, N.l. Also, Mandl is
accountant with station, not financial
vice president.

Feb. 16-20—'The Olympic Movement and the Mass
Media," interpational congress sponsored by Univer-
sity of Calgary. Calgary, Alberta. Information: (403)
220-7575.

Feb. 17-18—Wisconsin Broadcasters Association an-
nual winter convention, Concourse hotel, Madison.

Feb. 19-20—Broadcast Financial Management Asso-
ciation board meeting. Loews Anatole hotel, Dallas.

Feb. 19-21—Country Radio Seminar. sponsored by
Country Radio Broadcasters. Opryland hotel, Nash-
ville. Information: (615) 327-4488.

Feb. 19-21—Howard University's School of Connmat-
nications’ annual communications  conference.
Theme: “Leadership and Power Through Communica-
tions.” Howard campus. Washington. Information:
(202) 636-7491.

March, 1987

& March 6—Television and ethics conference spon-
sored by Emerson College and National Academy of
Television Arts and Sciences, Boston/New England

Il
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chapter. Marriott hotel, Copley Place, Boston. (617)
578-8615.

March 10-13—Audio Engineering Society conven-
tion. Queen Elizabeth Il conference center, London.
Information: (212) 661-8528.

March 17—Presentation of 27th annual International
Broadcasting Awards honoring “world’s best television
and radio commercials, sponsored by Hollywood Ra-
dio and Television Society. Century Plaza hotel, Los
Angeles.

March 20-22—[ntercollegiate Broadcasting System
national convention. New York Penta hotel, glew York.
Information: Jeff Tellis, (914) 565-6710; Andy Moore,
(803) 782-7413.

March 25-28—American Association of Advertising
Agencies annual convention. Boca Raton hotel and
beach club, Boca Raton, Fla.

March 27—National Association of Black Owned
Broadeasters third annual communications awards
dinner. Hyatt Regency hotel, Washington. Information:
Lynne Taylor, (202) 463-8970.

March 29-31—Cabletelevision Advertising Bureau
sixth annual conference. New York.

| —]
April, 1987

April 1-5—Alpha Epsilon Rho, National Broadcast-
ing Society, 45th annual convention. Clarion hotel, St.
Louis.

April 21-27—23d annual MIP-TV, Marches des Inter-
national Programes des Televigion, international pro-
gram market. Palais des Festivals. Cannes. France.

April 26-29—Broadcast Financial Management Asso-
ciation 27th annual meeling. Marriott Copley Place,
Boston. Information: (312) 296-0200.

April 29-May 3—National Public Radio annual public
radio conference. Washington Hilton.

———
May 1987

May 17-20—National Cable Television Association
annual convention. Las Vegas Convention Center.

May 17-20—CRBS-TV annual affiliates meeting. Cen-
tury Plaza. Los Angeles.

May 25-28Canadian Satellite User Conference,
sponsored by Telesat Canada. private commercial cor-
poration whiCh owns and operates Canada’s Anik sat-
ellites. Theme: "Directions for the Future.” Ottawa Con-
gress Center. Ottawa, Canada. Information: (617) 727-
0062.

May 31-June 2—NBC-TV annual affiliates meeting.
Century Plaza, Los Angeles.

——
June 1987

June 6-9—American Advertising Federation annual
convention. Buena Vista Palace, Orlando, Fla.

® June 7-13—Fighth Banjf Television Festival. Banff.
Alberta, Canada. Information: (403) 762-3060.

June 8-10—NBC-TV annual promotion execulives
cenference. Peachtree Plaza, Atlanta.

June 9-11—ABC-TV annual affiliates meeting. Cen-
tury Plaza. Los Angeles.

June 10-13—American Women in Radio and Televi-
sion 36th annual convention. Beverly Hilton, Los Ange-
les.

June 10-14—Broadeast Promotion & Marketing Ex-
ecutives/Broadceast Designers Association Seminar.
Peachtree Plaza, Atlanta. Information: (212) 757-7232.

June 11-17—15th Montreux [ nternational Television
Sympostwan and Technical Exhibition. Montreux,
Swilzerland.

June 17-19—Audio Engineering Society second re-
gional convention. Tokyo. Information: (212) 661-8528.

June 18-20—Maryland/District of Columbia/Dela-
ware Broadcasters Association annual convention.
Sheraton Fontainebleau, Ocean City. Md.

June 18-21—Third annual NATPE Production Confer-
ence. Opryland hotel, Nashville. Information: (212)
757-7232.

August, 1987

Aug. 16-19—Cable Television Administration and
Marketir’gg Society 14th annual meeting. Fairmont ho-
tel, San Francisco. Information: (202) 371-0800.
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These Stations Have the...

NEW YORK

LOS ANGELES
CHICAGO
PHILADELPHIA

SAN FRANCISCO
SAN JOSE

BOSTON

DETROIT
WASHINGTON D.C.
DALLAS-FT. WORTH
CLEVELAND
HOUSTON
PITTSBURGH
ATLANTA

SEATTLE

TAMPA

MIAMI
MINNEAPOLIS

ST. LOUIS

DENVER
BALTIMORE
INDIANAPOLIS
HARTFORD-NEW HAVEN
PORTLAND, OREGON
ORLANDG
CINCINNATI
MILWAUKEE

NEW ORLEANS
BUFFALO
GREENVILLE-SP-ASHE
COLUMBUS, OHIO
OKLAHOMA CITY
BIRMINGHA M
RALEIGH-DURHAM
SALT LAKE CITY
GRAND RAFIDS
PROVIDENCE
HARRISBURG/YORK
SAN ANTON!O
NORFOLK-PORTSMOUTH
ALBANY

TULSA

LITTLE ROCK
FLINT-SAGINAW
SHREVEPORT
MOBILE-PENSACOLA
WICHITA-HUTCHINSON
TOLEDO

FRESNO
JACKSONVILLE
ALBUQUERQUE
SYRACUSE

GREEN BAY
ROANOKE-LYNCHBURG
CEDAR RAPIDS

SPOKANE
LEXINGTON
JOHNSTOWN-ALTOONA
CHATTANOOGA
TUCSON
SPRINGFIELD, MO
TRICITIES
HUNTSVILLE
LINCOLN-HASTINGS
EVANSVILLE

FT. WAYNE

LAS VEGAS
COLORADO SPRINGS
PEORIA

LANSING

FARGO
CHARLESTON, SC
SAVANNAH
WAUSAU
MACON =
ODESSA-MIDLAND
CASPER-RIVERTON
JACKSON, TN
BOWLING GREEN
ANCHORAGE
VINEYARD
WENATCHEE

et 18

KAYU
WDKY
WFAT
WDS
KOTU
 KDEB
WETO
WTRT
KBGT
WTVW
WEFT
KRLR
KXRM
wYZ2Z
WIHT
KVRR
WTAT
WTGS
WAEO

- WMAZ

KPEJ
KXWY
WJIWT
WGRB

KTBY
WCVX

432 Park Avenue South, New York, NY 10016 (212) 685-6699
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YARD COUNTS.

Every inch of turf is important.

No matter what the sport, even
national radio sales. At Torbet
Radio, we do what it takes to win
maximum national radio dollars
for our client stations. That can
mean extra hours of research and
lots of sweat from our profes-
sional sales team. But we know
it's worth the added effort.

“1 RADIO

REPRESENTATION
- DIVISIDN

Torbet Radio people really care
about you. And that's been proven
again and again at the bottom
line. Because we've got a very
important goal—maximum
national dollars with superior

representation. 1{

TORBET
PROFESSIONALS
GO FORIT. Torbet Radio




R

TELEWV

S TON C A B L E

S AT EWLL

E@d@@g@mga SED 153

Vol 111 No. 1

2 TOP OF THE WEEK [

Tisch talks

Old and new: Paley and Tisch face the media

BUSY DAYS AT BLACK ROCK

CBS shake-up: Wyman out, Tisch in, Paley back

Following board meeting, Tisch

takes over as acting CEO

and William Paley as acting chairman;
Sauter out as head of news division

Thomas Hunt Wyman was forced from his
post as chairman and chiet executive officer
of CBS last Wednesday evening, a victim of
public speculation. eroding support among
employes and, ultimately. a vote ot no ¢conti-
dence by his tellow directors on the CBS
hoard. Whether he was actually handed his
resignation. or whether, as one director in-
sists. Wyman realized his situation and re-
signed voluntarily 1s almost beside the point;
the right to lead was no longer his.

The 14-member board temporartly named
as his replucement Laurence Tisch, chair-
mun of Loews Corp.: CBS's largest (24.9%)
shareholder, and the board’s most junior
member. Tisch will be acting chief' executive
oflicer until a permanent replacement for
Wymaun 1s found. CBS founder William Pa-
ley was named acting chairman. Also over-
secing the company will be a five-director
management committee chaired by Tisch. A
new president of CBS News will also have to
be found. In a related development, Van
Gordon Suuter. executive vice president of
the CBS/Broadcast Group and president.
CBS News. was tired by CBS/Broadcast

Group President Gene Jankowski the next
day.

Immediately toliowing the Wednesday
meeting Tisch and Paley stepped trom an
elevator into the lobby of CBS headquarters
on West 52d street in Manhattan 1o stand
betore a host of television news cameras.
Tisch's beaming countenance expressed his
reaction to Wyman's departure, and Paley
concurred: “This is a very happy day for
me.

Beyond a power struggle between two
men, Tisch and Wyman, who were clearly
not the best of friends, last Wednesday's
events also mav have decided the tate of
CBS as an independent company. Immedi-
ately preceding his resignation, Wyman had
suggested to the board that it consider a pos-
sible offer from Coca-Cola to buy the com-
pany.

Under Wyman’s plan the board would es-
tablish a committee of independent directors
who would also continue to consider any
future ofters. He reportedly said Walt Disney
Productions had also shown an interest in
buying CBS (“Closed Circuit,” Sept. 1).
The board, after a six-hour debate beginning
at 11:30 a.m. on Wednesday, rejected the
idea of selling the company;, Wyman was
either fired or resigned shortly thereafter.

According to CBS executives and board
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members who commented on the events,
Wyman, who had previously turned aside
suitors for CBS, was now encouraging a sale
of the company to save it from Tisch. Wy-
man may not have directly questioned
Tisch's credibility when the latter stated he
would not increase Loews's ownership be-
yond 24.9%, but his proposal to the board
had the same impact: “Philosophically. it
raised the same questions,” said one CBS
executive.

Wyman would have had an extremely dif-
ticult time trying to sell CBS even if the
board had decided to evaluale a possible
merger with Coca-Cola. Tisch and Paley re-
portedly have in recent months found a com-
monality of opinion. With a combined 33%
of the stock (Paley owns roughly eight per-
cent), they are in a position to block any
merger.

It is possible that Wyman, as chief execu-
tive officer, also wanted to protect himseif
from eventual charges that he had allowed
Tisch to take control of CBS through a
“creeping tender offer,” slowly buying
shares without paying a premium. The lat-
ter’s brother, Robert Preston Tisch, formerly
president of Loews and now postmaster gen-
eral, had publicly stated several months ago
that it was their intention to control the com-
pany some day. And Barron’s just that Mon-
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day (Sept. 8) had published an article ques-
tioning whether CBS directors and
management had in fact shirked their re-
sponsibility to other shareholders.

If Tisch’s intention was a concem to other
CBS board members, it did not outweigh
their dislike of selling the company, their
concern about unremittant dissension within
CBS—reported almost daily in the New
York press-—and their frustration at CBS’s
business prospects for the near future. Wy-
man, along with Jankowski, had begun the
Wednesday board meeting by presenting
projections for the third and fourth fiscal
quarters that were reportedly not optimistic.

Some observers are wondering if Tisch,
with Paley as an ally, now dominates the
board and perhaps already has de facto con-
trol of CBS. At least one filing was made
with the Federal Communications Commis-
sion asking it to consider that possibility (see
box, below).

The question of control was given special
significance with the firing of Sauter. Tisch
arrived at work on Thursday, having already
informed Jankowski that he wanted to meet
with him at 9 o’clock. A senior CBS spokes-
person said that Tisch indicated he had two
priorities: to meet with the company’s oper-
ating executives and to “take care of the
news situation.” While the spokesman said
Tisch did not mention Sauter by name. after
his hour-long meeting with Jankowski, the
latter called Sauter into his office and asked

for his resignation. Day-to-day operations
are now being handled by news executive
vice president, Howard Stringer, who is re-
porting directly to Jankowski.

George Schweitzer, vice president of
communications and information for the
broadcast group, said it was Jankowski who
decided to fire Sauter because ... his ability
to effectively manage had been impaired.”
However, Schweitzer did not elaborate on
why the decision was not made prior to the
board meeting—the board was not informed
that any such move was imminent. Jan-
kowski declined to answer questions.

One director of the company told BROAD-
CASTING that there had been a discussion of
Sauter on Tuesday evening, when all but
Tisch and Wyman gathered for a dinner
meeting: “There was that speech out at
RTNDA,” said the director. Sauter. address-
ing CBS affiliate members gathered for a
convention of the Radio-Television News
Directors Association in Salt Lake City,
complained that news division operations
were made difficult by “the nagging ques-
tions of who will own this company and who
will run it” (BROADCASTING, Sept. 1). "It
was felt,” said the director, “that he had tak-
en sides with Wyman.”

The reaction of the stock market to the CBS
developments was the second-biggest surprise
last week. It had been largely assumed that a
significant number of investors were hoping
the board might be forced into a merger last

white knight's armor.”

Who controls CBS?

CBS has ancther battle on its hands. Fairness in Media, whose own attempt to take
over the company fell flat, has asked the FCC to determine whether there has been
an unauthorized transfer of control. In a complaint apparently filed with the FCC last
week (as of last Friday [Sept. 12], the FCC had been unable to locate it), FIM noted
that Loews Corp. has bought 24.9% of CBS's common stock. Laurence Tisch, Loews
chairman, is now serving as interim chief executive officer of CBS.

immediate opinion on whether there has been a transfer appeared to be divided.
A CBS spokeswoman said the company was of the view that there had not been a
transfer. “The management committee that will operate the company in the interim is
composed of existing board members,” she said.

FCC Commissioner James Quellc said a full legal determination would have to be
made considering all of the facts in the case, but that off hand, it appeared there had
been a de facto transfer of control, “but not a legal de jure” one. “There's no doubt
that anyone with 24.9% [of CBSs stock] has control,” Quelle said. “Practically, he
[Tisch] has control but he hasn't exercised it fully. He is a pretty good gray knight in

Jack Smith, FCC general counsel, declined to speculate on whether there had been a
transfer. Smith said the “mere stepping down” of a manager or CEQ does not usually
constitute a transfer. But Smith noted that FIM had raised the issue of Loews's stock
ownership. “That issue will have to be judged on the facts of the case,” Smith said. |

According to the Communications Act, FCC approval is required before control
over a licensee is transferred. The FCC has fined licensees, and even revoked
licenses, for unauthorized transfers. A finding that control of CBS has been trans-
ferred could be particularly jarring for the network because FCC rules hold that a
licensee is supposed to lose grandfathered protections when control is transferred.
CBS's radio-TV combinations in Los Angeles, Chicago, New York and Philadelphia
are protected by grandfather clauses. Its ownership of television stations whose
signals overtap in Philadelphia and New York is also protected by such a clause.

Carter Wrenn, FIM co-founder, told BROADCASTING his group's complaint was sent |
to the commission before it was learned that Themas Wyman, former chairman of the
network, had been ousted. "l think it pretty clearly strengthens our argument be-
cause it makes pretty clear that Tisch is in control,” Wrenn said.
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week, or that Tisch, if offended, might sell his
stock to a hostile bidder for the company. With
the likelihood of either altemative dissipated
by the course of events, most observers were
prepared for a major seil-off.

Initially, it looked as though the stock
would collapse Thursday morning when first
bid indications were as low as $114 for a
stock that had closed the previous day at
$140. But after holding up trading in CBS.
the stock exchange was able to €ven out the
order imbalance. and the stock opened at
$131. CBS finished the day still down 5/2 on
heavy volume, but Thursday was also a day
when the market. as measured by the Dow
Jones industrial average. was off 86 points
on record volume. The CBS performance
was not considered especially weak., By
midday the Friday stock was off slightly at
$132/4. again kept company by a weak Dow
Jones average.

Why didn’t the deflation of takeover talk
at CBS lead to a bigger drop in the stock
price? Alan Gottesman, a securities analyst
with L.F. Rothschild Unterberg Towbin.
said. “There were enough investors who
said, "I don't know what is going on but if
it’s good enough for Larry Tisch, then it's
good enough for me.” It’s the: "If he's dumb,
why isn't he poor?’ school of thought.”

The assessment of Wyman’s tenure at
CBS will, like that of many CEO', be
mixed. He is credited with having gotten
CBS involved in a highly lucrative home
video partnership with 20th Century-Fox.
Although much has been made of CBS
News problems recently, it was during the
Wyman tenure that a successful transition
from Walter Cronkite to Dan Rather was
made on the Evening News. In the five full
years during which he has held the mantle of
chief executive officer, company revenue
grew at a compound rate of seven percent, and
operating profits have in most years increased.

In the past year and a half, however, CBS
has been hurt by a soft national advertising
marketplace, affecting both the broadcast
group and the CBS/Publishing Group. In ad-
dition, Wyman is criticized for having repur-
chased CBS shares at a high price, under Ted
Turner’s takeover bid, when the same could
have been accomplished several months ear-
lier at a significant discount. Additionally,
there is talk that CBS paid too much for the
magazines it bought from Ziff-Davis pub-
lishing, a transaction in which CBS claimed
it was misled and which is currently in litiga-
tion. Finally, continuing a CBS tradition,
there were several unsuccessful attempts at
diversification, resulting in later write-offs.
Some of the failures may have been beyond
Wyman's control, but as chairman and chief
executive officer, Wyman was answerable
for the company’s problems. According to
Wyman's contract, he will receive three
times his base salary, or roughly $2 million,
as severance pay.

The most common reaction to BROAD-
CASTING's inquiries was one of near indiffer-
ence. The character in last week’s drama
who did evoke some reaction was the com-
pany's founder, Paley. Said one employe,
“Did you see that...Paley had a tear in his
eye...People were wishing him well.” O
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Names surface
as successor
to Wyman as CEO

Daly of Warner Bros., Nicholas
of Time and Eisner of Disney
figure in wide speculation

on CBS chief executive post

As the curtain fell on yet another act of
CBS’s boardroom drama last week, specula-
tion centered on a permanent replacement
for the departing chairman, Tom Wyman, as
chief executive officer. assuming Lawrence
Tisch intends, as stated, to serve temporarily
in that role.

A number of prospects surfaced last week
in speculation, but in most cases they had
either taken themselves out of the running
already or were thought to be unlikely to
accept an offer if it should come from the
CBS board of director’s search committee,
headed by former Defense Secretary Harold
Brown.

One mentioned as “the odds-on favorite”
was Warner Bros. Chairman Robert Daly, a
25-year veteran at CBS. Before joining the
Hollywood production community, Daly
was president of CBS Entertainment, a posi-
tion he assumed in 1977.

Collegues in Los Angeles said last week
that Daly had been offered the job and had
turned it down. A spokesman for Warner
Bros. denied that Daly had been ap-
proached, adding that the Warner Bros.
chairman was happy in his present position
and had no intention of leaving his job.

Daly
Sources said that Daly is virtually “locked
in" at Warner Bros. under his current con-
tract.

Also mentioned as a candidate last week
was N.J. Nicholas Jr., president and chief
operating officer of Time Inc. Nicholas as-
sumed his present title on Sept. 1. Having
assumed his new position so recently might
weigh against a move to CBS, and those
familiar with Nicholas said last week that
they doubted that he would make himself a
candidate for the job. Nicholas could not be
reached for comment.

Walt Disney Chairman Michael Eisner is
yet another candidate. Eisner recently met
with Paley to discuss Disney’s buying out
Loew’s interest in CBS (“Closed Circuit,”
Sept. 1). But sources said that Eisner would
not be inclined to leave Disney. One reason,
they said, is the “sweetness” of his present
contract. Prior to joining Disney, Eisner was
president and chief operating officer at Para-
mount, and before that, senior vice president
in charge of prime time production and de-

Nicholas

Eisner

velopment at ABC. He helped guide ABC to
a number-one position in prime time and
daytime. He was also responsible for ABC’s
Good Morning America.

Two others were mentioned last week
One, Douglas McCorkindale, vice chairman
and chief financial and administrative officer
at Gannett, was recently passed up when a
new chairman of Gannett was named.
McCorkindale said on Friday that he had not
been contacted by CBS, or by anyone on
CBS’s behalf.

Following Wednesday'’s announcement,
talk on the floor of the New York Stock Ex-
change had it that the Capital Cities/ ABC
president, Daniel Burke, would be offered
the job. CBS chief executive officer Laur-
ence Tisch and Capital Cities chief executive
officer Tom Murphy are said to be friendly.

That a new CBS chief executive might
come from within the CBS ranks has not
been ruled out, with CBS/Broadcast Group
president Gene Jankowski mentioned as a
possibility. O

CBS saga good story for media

Events at network may have been
intensified by media scrutiny

CBS has always commanded media atten-
tion, more so than its two competitors, NBC
and ABC. But last week, media scrutiny of
the beleaguered entertainment company in-
tensified to a degree that promoted one ob-
server to describe it as something akin to
being *‘a specimen under a mircoscope.” The
CBS-Tisch affair began a year ago last sum-
mer and his been covered since that time.
But last week, a new flurry of coverage
emerged in the consumer press after trade
reports that Thomas Wyman was losing sup-
port on the CBS board.

The cover of Newsweek, which hit the
stands last Monday (Sept. 8), proclaimed:
“Civil War at CBS.” The following day, both
NBC Nightly News and ABC World News
Tonight featured stories on their troubled
competitor, making reference to a CBS
board meeting scheduled for the next day
when a management shakeup was expected
(BROADCASTING, Sept. 1).

By many accounts, the intensity of press
coverage may have hastened the shakeup,
although reports from board members last
week suggested that Wyman may have paint-

ed himself into a corner at the 10-hour board
meeting by suggesting that CBS seriously
consider a proposal to be acquired by Coca-
Cola Inc. That proposal was unanimously
rejected by the board, whose priority is to
get the company back on a profitable track

Givil War
at GBS

The Struggle for the 3eul of a Legendary Network
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while remaining independent. (Indeed,
Laurence Tisch was welcomed so warmly by
Wyman in the first place because it seemed
the best way of remaining independent.)

But Tisch himself told reporters last week
after Wednesday's fateful board meeting that
the publicity surrounding his standoff with
Wyman contributed to the shakeup. NBC
News Correspondent Mike Jensen said last
week that when he asked Tisch why the ac-
tion was necessary, Tisch responded: “I think
the action is self-evident based on what hap-
pened in the company and the publicity it has
received over the past few months.” Jensen
said he had little doubt the shakeup would
have occurred regardless of how the media
covered the situation. ‘“What happened
would have happened anyway,” he said.
“But I think the coverage, particularly the
Newsweek piece, seemed to speed it up a
bit.”

Why all the interest? Jensen explains it
this way: “CBS is a small, publicly held
company. If it were in the shoe business,
nobody would pay the slightest attention to
what’s going on.” But the company delivers
entertainment to millions of households ev-
ery night, Jensen observed, and the current
drama involves visible, if not legendary, fig-
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ures such as William Paley, Walter Cronkite,
Dan Rather, Andy Rooney and Tisch. “Peo-
ple love to read about battles. There is enor-
mous public interest.”

Appropriately enough, it was Dan Rather
who first broke the news of the Wyman de-
parture at the end of Wednesday’s CBS Even-
ing News broadcast. He reportedly got word
with only a few minutes left on the air and ad
libbed the following report: “The chairman
of the [CBS] board and chief executive offi-
cer, Thomas Wyman, is reported to be out.
The former chairman of the board, William
Paley, has been named a temporary chairman
of the board while a search is made for a new
chairman and chief executive officer. While
that search is being made, the new acting
chief executive officer of CBS Incorporated
will be Larry Tisch.” The other two net-
works followed shortly after with brief re-
ports of the unfolding drama, and ABC’s
Nightline devoted its Wednesday broadcast
to the whole affair.

The next day (Sept. 18), Van Gordon
Sauter was out as head of the news division
and as executive vice president of the
CBS/Broadcast Group. And the day after
that, he was on a plane bound for Montana
for a week’s fishing trip. A source close to
him said Sauter left with sadness after an
undeniably successful 18-year tenure with
the company. Sauter, who turned 51 yester-
day (Sept. 14), is in the first year of a five-

year contract with the network, and his set-
tlement is expected to amount to between $1
million and $1.5 million.

CBG President Gene Jankowski said last
week that Howard Stringer, executive vice
president of CBS, would run the day-to-day
affairs of the news division until a new presi-
dent is found. In a meeting with news pro-
ducers and management later that day, Jan-
kowski said that as the search goes on for a
new president of news, Stringer was consid-
ered “a leading candidate™ to fill the post.
But Jankowski also said he wanted to let the
“upheaval pass’ before making a decision. At
this point, the belief in some circles at the
company is that the post is “‘Howard's to lose.”

Jankowski also told those at the meeting
that the previously announced plans for
morning programing-—9C minutes of news
from 6 a.m. to 7:30 a.m. and 90 minutes of
entertainment to follow, to be produced by
Bob Shanks—remained in place. He also
said plans to go with the prime time news
magazine, West 57th, as a midseason re-
placement, were still affirmative. Sources at
the meeting said Jankowski said he plans to
have a more “hands-on” role in managing
the news division, at least in the interim. His
enhanced role will focus on “resources and
the future direction and development” of the
division, said one source, and not day-to-
day editorial matters, which Stringer will
handle.

Many wondered last week whether Tisch
and Paley would try to press one of their
allies on the CBS board back into full-time
service at CBS News—Walter Cronkite. But
Cronkite wasted no time taking himself out
of the running. He told CNN he was “not in
the running to replace Mr. Sauter” and that
he felt more comfortable in the role of con-
sultant and adviser to the company.

In the CNN interview, Cronkite also
talked about problems at CBS News under
Sauter’s leadership. “It’s not the economic
pressures that have caused the problems in
the morale of the news organization at
CBS,” he said. “The problem has been the
concept philosophy about news and about its
presentation, and I think that the new man-
agement will feel a little differently about
that than the old management.” As to the
shake-up that occurred last week, Cronkite
said, “I'm very optimistic [that] the changes
made yesterday by the board were the proper
moves at this time.” He said that while Wy-
man was “respected” by most of those on the
board, the former CEO offered some *“pro-
grams™ at last Wednesday's board meeting [a
reference to the Coke proposal, among other
things] that were “unacceptable.” Wyman,
therefore, felt it was necessary to step aside,
said Cronkite. While he has not said so pub-
licly, it is understood that Cronkite has fa-
vored for some time the removal of both
Wyman and Sauter from their posts. |

FCC gives RKO a way out

Commission would let company
settie with 69 chaillengers

as it wants to settle with Fidelity
and sell KH«TV to Group W

The FCC last week proposed a radical way
to end the more than 20 years of litigation
stemming from challenges for RKO General
Inc.’s broadcast properties. It unanimously
endorsed a mediation procedure in which the
beleaguered licensee may be permitted to
sell or buy its way out of its predicament and
perhaps even have its sullied qualifications
slate wiped clean in the process.

The FCC is asking RKO to work out set-
tlements with the 69 competitors for 13 of its
major-market stations, just as it has pro-
posed to settle its battle with Fidelity Televi-
sion, a long-time competitor for its KHI-TV
Los Angeles, in a deal under which Westing-
house Broadcasting would acquire that sta-
tion for $310 million, with $98 million of
that price earmarked for buying out Fidelity.

The FCC’s action appeared to bode well
for RKO and Group W’s deal in one sense:
The commission accepted the applications
for that proposed deal and wrested the settle-
ment away from Administrative Law Judge
Edward Kuhlmann, who had refused to ap-
prove the transfer and is believed by some to
be likely to rule RKO unqualified to be a
licensee in the company’s pending qualifica-
tions hearing before him. But there was
widespread speculation that the commission
felt it wasn’t on firm enough ground to ap-

prove the Group W-RKQ deal by itself, and
there is a definite sense that Group W and
RKO’s KHI-TV deal is being held hostage to
settlement in the nine remaining proceedings
for the other 13 RKO licenses. {One FCC
official explained that the public interest ra-
tionale for approving settlements would be
strengthened by eliminating all RKO litiga-
tion in a comprehensive settlement. It was
also said that there would be no one left-to
appeal to the courts if settlements are
reached in all of the markets.)

Jack Smith, FCC general counsel, said
that nothing in the commission’s action
would block parties besides Group W from
getting involved in negotiations for KHI-TV.
“The whole ball of wax is open to negotia-
tion,” Smith said. ,

Yet contractual obligations would appear
to bind Group W and RKO together on KHI-
Tv at least until Jan. 31 next year when their
agreement frees the parties to walk out)if
they choose to. Providing a spur for RKO to
negotiate is the continuing hearing on the
company’s qualifications. The FCC, while
halting the comparative hearings for the 13
stations pending a determination of whether
settlements can be arranged, declined to de-
rail Kuhlmann’s hearing, which is aimed at
determining whether RKO possesses the
qualifications to be a licensee of any station.
That hearing is in its final stages, with pro-
posed findings of fact and conclusions of law
due on Feb, 6.

In its ruling, the FCC recommended that

Broadcasting Sep 15 1986
42

James McKinney, Mass Media Bureau
chief, serve as a mediator among the parties
to try to arrange settlements, McKinney is to
arrange a meeting of all the parties to the
RKO proceedings within 15 days of release
of the order. The parties may vote to appoint
another mediator. But McKinney is sup-
posed to attend the negotiations, giving the
commissioners a progress report within 75
days and submitting a final report next Jan.
31.

At a press conference, Smith stressed that
the commission wanted a comprehensive
settlement. “Nirvana for us is to see a com-
plete settlement,” Smith said. Although the
commissioners themselves cautioned that
they might not approve any settlement
achieved, Smith provided reason for the par-
ties to be more upbeat about the prospects.
“The commissioners would not have estab-
lished this unusual procedure unless they
were optimistic that a settlement would
come forth and that a settlement would be of
a sufficient nature to be authorized,” Smith
said. “What they [the parties] have right now
is a very positive statement from the com-
mission that they are very desirous of seeing
a comprehensive settlement, and people
should take that as an.indication that the
commission is leaning toward, if everything
gets settled, that there are very powerful
public interest reasons then for approving
the settlement. As you know, there are other
policies that are implicated in any kind of
settlement like this, and you would need
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something on the other side of the scale to
outweigh those public interest consider-
ations,”

But it’s unclear what will happen come
Jan. 31 if a complete settlement is not at-
tained. At one point. Smith said the commis-
sion would then go on to consider whatever
scttlements were proposed. At another. he
said he didn’t know. “The commission will
have to address that.” Smith said.

Smith also said that the seulement could
take a variety of forms. with competing ap-
plicants buying one another out or with
“white knights™ comiing in from outside and
doing the same. Smiith also apparently envi-
sioned the possibility of RKO buying out all
or some of the competing applicants. even
though qualification issues against it may be
left unresolved, with RKO gaining a clean
bill of health in the process. “There is a
policy that generally you wouldn™ license
people where there are qualitication issues
outstanding,”™ Smith said. “"However, the sit-
uation might be if’ we got 13 different settle-
ments here that policy would be outweighed
by the benefit of seeing this long. very old
litigation go away.”

At the meeting. Commissioner James
Quello said he thought it might take a “mir-
acle™ 1o achieve a settlement and that he
believed RKO had been “punished™ enough.
But Quello said the proposed resolution was
“certainly worth trying.”

Commissioner Dennis Patrick said the
commission had not reached any conclu-
sions on the merits of the proposed Group W
KHI-TV deal. and that the commission had
not prejudged an overall settlement. “Rather.
we will explore the possibilities of a generic
scttlement.” Patrick said. “Our principal
motivation here.. . .is the public interest. and
the public is not well served by over 20 years
of litigation with respect to a number of ta-
cilities that ought to be serving the public
without that sort of cloud hanging over
them,”

Chairman Mark Fowler said that the com-
mission should try to foster settlements
where it can but that no party to the RKO
proceedings should feel obligated to settle.
“But if indeed through these discussions a
scttlement could be achieved. it seems to me
that would be something we would then
want to look at in the context of ending liti-
gation.” Fowler said. “We still have some
other difficult policy decisions we would
then have to reach.”

In a statement. Group W said it was
pleased the FCC had granted appeal from the
ALJ and that the KHI-Tv settlement could
now be considered on its merits. “We wel-
come the FCC’s determination that the en-
couragement of settlements is in the public
interest.” Group W said.

A.W. Reynolds. president and chiet ex-
ccutive officer of GenCorp. RKO’s parent,
said he welcomed the FCC's initiative to set-
tle the litigation. “This case has dragged on
tor more than two decades,” Reynolds said.
“During that long period. RKO's broadcast-
ing stations have sustained an outstanding
record of public service and creative awards.
We believe that RKO's qualifications as a
licensee would be ultimately upheld. How-
cver. we have been exploring alternatives

that would preserve GenCorp shareholder
values and terminate this protracted litiga-
tion. We welcome the participation of the
FCC in this effort.”

Lewis Cohen. of the law firm of Cohen &
Berfield. which is representing several com-
peting applicants for RKO facilities. said be

believed the FCC's action represented a de-
feat for RKO and Group W. But Coben indi-
cated that bis clients would be represented at
the negotiating table. “What we want is the
best deal we can get tor our ciients in each of
our markets.” Cohen said. I think there’s
going to be some hard bargaining.™ O

Putting a price on RKO properties

What's the value of the 12 RKQ radio stations and one TV that could change hands if
the settlements the FCC has proposed go through? BROADCASTING pul the question
to Broadcast Investment Analysts, a Chantilly, Va. (Washington), broadcast consul-
tant specializing in fair-market valuations and appraisals and publisher of Jnvesting
in Badio and Investing in Telecision. BIA President Tom Buono and financial ana-
lyst Bill Redpalh, who conducted the study, cautioned they had no access to com-
pany financials, as they would have in a more detailed asset appraisal. They started
with an estimate of total market adverlising dollars and divided by audience share 1o
give slation revenue. Using that revenue figure, they divided by a norm to come up
with cash flow and then multiplied that by a number based on their understanding of
lhe markel and the station to give an estimate of the station values. Two of the RKO
properties—wOR-Tv Secaucus. N.J.. and kHJTv Los Angeles—have already been
sold. subject to FCC approval, leaving wHBQ-Tv Memphis as the only TV station o be
evaluated. The figures follow:

TV statiou: wFYR(FM) Chicago 17.5 million
WHBQ-Tv Memphis $49.2 milion WHBQ(AM) Memphis 2 million
KFRC(AM) San Francisco 6 million
Radio stations :RTH-AMAF.M Los Angeiles 39 m!n!on
WOR(AM)-WRKS-FM New York  $100 million Tg:g: rarg:? V\?;Lljfe. ig‘;’gg m!::!gz
WRKO(AM)-WROR(FM) Boston 38 million group il
wGMS-AM-FM Washinglon 12 million  *KHJ-TV Los Angeles has been scid for $387 million:
waxy(Fm) Fort Lauderdale, Fla. 16 million WOR-TV Secaucus. N.J.. for $310 million.

ABC affiliate wHsQ-Tv is the number-three station in the market behind the other
network affiliates and has slipped further into third place this spring. It was not the
winner in any daypart: early and lale news have been consistently third behind the
other nelwork affiliates. Memphis is a $47.5-million TV adverlising market.

The New York station prices would appear extraordinary, as stand-alones. but
other group sales have included prices estimated to be even higher. For instance,
KABC(AM)-KLOS(FM) Los Angeles had been estimated at $110 million. Redpath said:
“The New York stations are gelling great numbers. WOR(AM)-wWRKS-FM iS without a
doubt the best AM-FM combination in New York.” BIA estimates the 1986 New York
radio advertising market to be $225.7 million.

KATH-aM-FM Los Angeles “is pulling decent shares, but doesn't have the market
power of RKO's New York slaticns,” said Redpath. The same situation applies in
Chicago. WFyR(FM) is also pulling good shares but is nol dominant in the market.
WMET(FM) Chicago sold last year for $12.5 million, “and 